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Whatever Your 


Christmas Display Needs 


Try Garrison-Wagner First 


In spite of all the shortages and restrictions we have 
accumulated the largest stock of Christmas decora- 
tives we have ever had—which necessitated adding 
another floor to take care of our stocks. 


Our Chicago showroom has 22 windows—in St. 
Louis there are 16—where you can see actual sam- 
ples of display materials used in typical window set- 
ups. (See the three windows illustrated.) Plan to visit 
these newly enlarged and redecoraied showrooms. 
While our stock of merchandise is large we suggest 
you order or come in early. Labor shortages may 
cause delay in packing and shipping of your orders 
if they are received late in the season, and some 
merchandise will be out. 
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Our Christmas catalog is on the press and will be in 
the mails in a few days. If you do not regularly 
receive our catalog write for a copy of No. 182. 


GARRISON-WAGNER CO. 


1627 LOCUST ST. ST. LOUIS 3, MO. 
Salesrooms, 8th Floor Phone, CHestnut 9010 


20 EAST CONGRESS ST. CHICAGO 5, ILL. 
Between State & Wabash Sts. Phone, WABash 7081 
Ground Floor 


No. 801 
XL-865 
L-233 
L-822 
L-828 
W-51 
W-52 
W-50 
Ww-49 





TB AHN 
MANS 
IAIN NKeeo 


moo 
~I-+)-) 








\ » a” 
ounrsettias. . «THE EVER BEAUTIFUL CHRISTMAS FLOWER 


SCREENED IN 10 RICH OIL COLORS 
IN STOCK * QUANTITIES LIMITED + ORDER NOW 


One of the most beautiful flowers of the year comes to us in time for Christmas and here we offer it beautifully reproduced as Comuras in full, 
rich, true colors. Blended tones of reds and greens against deep brown background, on flexible Comura stock, skillfully designed so they can be 
used in either upright or horizontal position. Use in windows as background panels for your Christmas displays . . . decorate your special 
Christmas selling tables and booths . use on posts.. overledges ..asarches. . cut to size, mount, staple, tack, paste to any background 
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X-2047 —''Poinsettia and Holly"’ | 
Comura, Size 30 x 90 inches. Ea. $5.7: 


—"Poinsettia and Holly” 
Comura, Size 30 x 90 inches. Eo. $5.75 
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Pass This Issue Along 


You get the most value from DISPLAY Watch for the full details of the world's largest This month's cover display is the work of 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


OUR NEXT ISSUE 


display contest in the October 15 issue—numerous 
store classifications, and with War Bond prizes hav- 


THE COVER 


Russell Kehrt, display director for Jenny's, 


ing a face value of well over $100,000; plan now Inc., Cincinnati. Done in faithful detail, it 
to aid your country by entering this contest—and shows three business girls at home in their 
win a War Bond, too. . . . Christmas displays will 


be presented, and there will be several special fea- nen. 


The use of authentic 


tures of absorbing interest. made the setting especially attractive. 
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a PUTS THINGS IN THE RIGHT PERSPECTIVE 


Visual Merchandising. We like the sound of it. Visual Merchandisers. We like the soundness of it. This 
new concept of the art-craft-salesmanship which in a generation has grown through the stages of win- 
dow trimming, window dressing, window display to Visual Selling and Merchandising . . . is right in line 
HIO with the theory to which we have long subscribed that in time the Display Manager will emerge as 
Director of Presentation. We are proud to have had a working part in this development, to find our- 
funds. selves cooperating now with the most creative thinkers in the field . . . planning, preparing for the 


ompany 


vital role display is destined to play in the post-war retail and merchandising field. 


lenny's, 
: 498 


tail, it 





SEVENTH AVENUE, NEW YORK 1 
» their 





ntiques 





CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS + CYRILLE STEINER FIXTURES 
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WITH DISPLAY? 


\ 

A successful salesman develops an 

admirable approach. ‘Front’, or 

“gilding the lily” — call it what you 

will — it has paid big dividends. 

Advertising has utilized its best tal- on 

ents —in the graphic arts and stirring whet 

word pictures. “Gilding the lily’? f actic 

Whether or not—it, too, has produced to k 

“” + all peo 

Pry dirt new 

In twenty years—with high-sounding peof 

phrases, drama and entertainment— we 

radio has, again, demonstrated that for 

“Gilding the Lily” is bankable. in 
ais 

Nowhere — in direct-selling, in adver- ori 


tising, or in radio — will you find such — 
peac 

A 
ing” that lovely Easter plant than tere 


through display — at point-of-sale — perl 
where final buying decisions are _ 
made. No media yet discovered can pee 
compare with the attractive and en- 

ticing display of the merchandise 

itself. 


unlimited opportunity for ‘“enhanc- 


So —let’s continue to “gild the lily’ — 
in windows and interiors—as only 
Adler-Jones display creations can do. 
Let’s do it to the extent that display 
deserves — with one-third the promo- 
tional dollar. 
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The Shape 


DISPLAY WORLD 


of 


THINGS TO COME 


More promotion of related items . . . more interest in open display . . . training for 

display people . . . improvements in the science of retail selling . . . better use of 

showmanship; these are some of the predictions made in this condensation of an 
address before the Southeastern Men's Apparel Club, Atlanta. 


W. L. Stensgaard & Associates, Inc., Chicago 


HE retailer has come to know that he 

does not sell goods but he sells people. 

He knows that when the people want 
the goods more than the price thereot and 
when the people trust the quality, a trans- 
action is consummated. Retailers have come 
to know that people are more interested in 
people than in anything else. People make 
news and people have buying and 
people have the minds by which they make 


power 


their own decisions as to what they want to 
buy and where they want to buy it. People, 
for the most part, in America are interested 
in the continuance of free enterprise; they 
dislike regimentation, whether it be of style 
or industry or people themselves. They are 
anxious to get out of the war and back into 
peace times. 

As I have said, people are first more in- 
terested in people and the second interest 
perhaps is food. The third is shelter and 
security and the fourth, clothes, and the fifth 
interest is entertainment. To me this means 
that all selling must first deal with “human 
interest.” It is a known fact that a baby 
picture captures more attention than most 
any other type of picture. 
ture interest perhaps is the funnies. 

It is understood that the human 
thinks in pictures and not in words. 
word merely translates 
through the ear or eye to the brain and 
the brain sets up the image. 
eye becomes the most important medium by 
which we translate our likes and dislikes to 


The second pic- 


mind 
The 


some message 


Therefore, the 


the brain. The eye telegraphs the brain 
and in return comes the reply, “No, I don't 
like it,” or perhaps, “Okay, I'll take it!” 


This brings us to the point of analyzing the 
subject that I wish to discuss with you re- 
tailers. 

Does your store have visual rightness ? Do 
People see it as an exhibit interesting to 
look at, to make from and 
does the merchandise have the opportunity 
ot telling its story to the i 
convincing manner ? 
obtain a jumbled, 
picture of poorly related shapes and colors, 
one that lacks an opportunity of doing the 
best selling job? We believe that 
rightness is important to improved meth- 
ods of retailing and that it directly affects 
Product rightness and profit rightness. 


easy selections 
customer in a 
Or does the customer 


contused picture or a 


visual 


By W. L. STENSGAARD, President 


We contend it is easier to take away trom 
the apparent value of an article than it is to 
hold its true value or add something to this 
apparent value. It by assortments or ar- 
rangements or planning and proper depart 
mental arrangement and display, we creat 
a maximum of visual rightness, we believe 
this is certain to have favorable effect upon 
the messages that are telegraphed through 
the eyes of your customers to their brain. 

More purchase, 
therefore, are more easily 


favorable decisions to 
reached in the 
minds of your customers and sales are more 
easily and more quickly made. We predict 
that after the this 
or the creation of visual rightness will im- 


Now 


to begin to ask vourself the question: 


war science of display 
is the time 
“Does 


Is it news\ 


prove by leaps and bounds. 


my store have visual rightness ? 


and interesting and can customers easily 
and quickly see and know individual items 
of merchandise with minimum = confusion: 


In accordance with sales and seasonal busi 
ness, does the merchandise speak for itselt 


and are the messages plainly in view that 
explain anything quickly that may other 
wise not be properly understood? Do ou 


display windows contain interest and show 
manship of the kind that appeals to ‘peo- 
ple’? Do these displays really have front- 
page human interest value, or are we deal- 
ing in goods rather than people?” 

Now is the time to begin thinking about 


showmanship for retailing. I see four kinds 


of showmanship. The oldest is, of course, 
the ecclesiastical. The next oldest is per- 
haps the military. Call it style or show- 
manship or what you will, the girls were 


more interested in joining the Waves than 
the Wacs because of showmanship and uni- 
forms. Military parades and ceremonies are 
all a part of military The 
third showmanship interest is the theatrical 


showmanship. 


that which can bring you locally scenes and 


situations that you enjoy living for the 
moment. Our classification could be con- 
sidered commercial showmanship. 

We predict retailers will be more and 
more concerned with the element of show- 
manship in retailing rather than the ele- 


ment of returning to the practice of price 
cutting and loss-leaders. Some retailers fear, 
or think, that showmanship “is not for me.” 
That is like saying, “I will stick with my 


“or “No air travel or tele- 
will stick to the horse 


Americans, 


two-wheel brakes, 
vision for me!” or “I 
We, as individual 
fall behind. 
That is how 


or radio.” 
either progress or There is no 
halt way tor long. America has 
grown and that is our national way of lite. 

The purpose of showmanship in retailing 
will be to help do a_ better 


Showman- 


atter the 
job of distribution at lower cost. 


Wal 


ship is to get more people at a given time or 
occasion and to translate some removed in- 
terest to your store for the purpose of show- 
that 


appreciate 


ing people something they otherwise 


would not know or 


Showmanship in retailing is to demon 


strate and educate; it means devices to 
illustrate and prove technical advantages 
such as many times are not visible. Show- 
manship is to help sell plain and = simple 
things, too. It is to dramatize events and 


It is to sell plain colors or per- 
Please do not 


occasions, 

1 - o 

haps white shirts or staples. 

think of showmanship for just the fancies. 

They usually are showmanship in them- 

selves. 
This 


experichce 


had 


ot designing and producing for 


past vear we the pleasure and 


the Saturday Evening Post and the U. S. 
Treasury the “Four Freedoms” War Bond 
show. This traveled from coast to coast 


and sold about 155 million dollars in Bonds 
in about sixteen different stores. This show- 
attention traffic 


which experi- 


manship created and and 


sales beyond that has been 
enced with any other nation-wide War Bond 
promotion again proot ot the value of 
showmanship. 


All of 


Fair a few years ago. 


remember the World's 
I predict that within 
three to five years after the war we will see 
another World’s Fair, perhaps in the United 
States. Almost every organization that par- 
ticipated in the last World’s Fair found it 
helpful and productive in acquainting 


you Can 


very 
the public with their product and service. 
We 


manship and we will learn how more people 


will learn how to harness such show- 
can have the thrill of seeing such showman- 
ship. 

Atter the will have large impor- 
tant “Home throughout the nation. 
We will also have thrilling appliance and 
shows. These help people to see 


[Continued on page 50] 
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Shows” 


auto and 








York Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 





shirts, while small and large pots of cactus The $100 first prize awarded by “Gold 
interestingly placed accented the mood of | Mark” hosiery in a nation-wide window dis- 













the setting. Though a relatively small win- — play contest was received by Display Diree- 
dow, quite a number of pieces of merchan tor A. Haverback, Oppenheim — Collins, 
dise in a wide color range were well shown. Brooklyn. “Bare Facts about Bare Legs,” 
For the coats, a cut-out wallboard map of — which made the theme of the window, was 
the State of California, in bright green, imaginatively dramatized by Haverback with 
made the major display prop. Rising along =a mound of sea waves made of papier mache 
the graduated outline of the map were lux- painted and airbrushed in sea tones of 
urious potted plants. A length of rush mat- blue-green and capped by white crests. This 
tine was carried across the center of the was the basic setting, which was_ further 
Hoor and was also used to enclose the sup- spaced with clear cellophane and_ irides- 
porting cubes. cent glass balls to heighten the effect. of 












Display Director Joseph Dultz achieved 
an appropriate atmosphere through simple de- 





signs for a showing of California” sport 





shirts of colorful wool and rayon, and like 






wise for California loafer coats, in two 






individual windows at Bloomingdale's. For 






these displays (first and third photographs), 





a very large frame of light wood was tipped ae? 






at an angle before backwalls which wer a* 






finished in a fine stripe vellow and white 




































wallpaper Diagonal strips of light wood at 


made excellent display fixtures for showing 
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in full length the cut and design of the ‘ill 
whic 
water. A sea nymph figurine emerged tron bloc 
the waves, holding a tray on which = was and 
posed a leg form wearing the featured seam- Oby 
less hose, this illuminated by indirect light Bucs 
in the tray. Three other legs projected at trim 
various heights and angles from the waves Ea 
The floor was covered with clear crystal tne 
chips in sea shades and seaweed was _ used \s 
here and there. The backwall for this scen ng 
was sky-blue, airbrushed with clouds Acs 
\ realistic interior view of the Club Pi 
Monte Carlo was created in the Frankl 
Simon windows by Display Director Robert and 
Pichenot when millinery and = gowns tol! ture 
early autumn were presented under the apt 
heading of “Specialty of the House”—desig . 
nating either the millinery department 0! . 
their “Dress Circle.” (Upper left, page 7 sibs 
\ctual appointments from this smart plac and 
{ 
—Upper left and at the immediate left, by et 
Joseph Dultz, Bloomingdale's. . . . Above, by las 
A. Haverback, Oppenheim Collins, Brooklyn. ut 





. . . (All photographs by courtesy of Virginia 
Roehl Studios, New York City)— 
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which appear just back of the 
and on a 
which is 
blocking out 
ind 
Obviously 
gue 


trimmed with black 
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n Beauty 


table settings 


window 


dine were used in_ the 


glass 
curtain 
thereby 


the red velvet 
the 
lower 


attention to 


level with 
rod, 
the 

the 
pleased, and rightly so, are 
their black profusely 
veiling silk Amet 
roses in tull bloom to provide 
thei 
artificial 


hung on brass 
the 


so. directing 


part ot window 
hats 

the 
with hats 


sts 


and 


costumes 
tempt 
papier 


color contrast to black 
buffet of 
toppe | 


he swan, this unit banked with palms, a 


rested and 


foods with a white 


was 
npagne cooler leaning in the foreground, 


folding screen was papered in’ white 


metallic 
while 


bands of blue, purple, pinks 


ereens the walls were painted a 


Uose bluc 


he Muset 


transterred 


earden of t 


thy 


Was 


corner ot 
\rt 
lav Director Joseph Dultz to the cornes 
the “New 
unexpected col 
the feature 


Modern visually 


mw of Bloomingdale's when 
Storv—Gabardine—1n 
nd softer 


r right.) 


handling” was 


The 


depicted on seamless paper acre 


brown stone fronts 
thre 
red 
the 
the 


gained 


nal backwall, large branches 


n leaves being grouped back ot 


which was spaced away from 


1 


ground. Dappled — sunlight, 





—Upper left, by Robert Pichenot. Franklin 
Simon. Upper right, by Joseph Dultz. 
. . . Lower left, by Henry Callahan, Lord & 
Lower right, by Leslie Dorsey, 


Taylor. ® aad 
Oppenheim Collins— ie i en nee 


In spattered 


the spotlig| es. plaved ol re lL by Displa 


through 


the 


plac me ol 


Mannequins relaxing with retreshments Oppenheim ( 


ler the sun parasols, as well as on thos: trimmed coats nnounced 


' " 


relating no \ Pax tree 
} 


who appear in deep controversy (Lower. rie 


doubt to the PIEce ot sculpture ( I OTs mats 


‘| he 


costumes AT¢ 


worne by white paper wings, literal 


papier mache) “unexpected” colors of vated through the window, a gloved han 


the 
brown 


the 


furthet \ ot each figure proudly carrying a price cat 
id description \ 


lanting plattorm 


vhite 


shavings which covet 


window rr obackeround a_ black, and 


“How's vour bow tie collection these pression ' S SKYSCKAapy 


You'll 


floor” 


| on 


( pp nhen 


find rcautics 
was the 

Director Henry ¢ 
(Lower lett.) 


panel, placed directly back 


SOT 

streamer message I 

Display it 
‘ : 


X Vavlor’s 


framed and subdivicd depicted 


with 2-by-2-incl 


I Phi 


bottom with coarse 


Qi . Was 


squares strips and 
issuing 


“How 


painti and “Imag | 


Woo 


the nine squares showed a_ line inns 


different 
and 


as many tvpes of men, all ! 1 Wine-borne coats 


SONIC each Wearing al secon 


In the 


11¢ are 


and actual bow 1 n the plattorm with a 


background two figures of papi rr \ show lining 


relaxing at ease and in go wall was painted black 








—Figure | is an excellent illustration of 
the advantages of Cold Cathode show- 
case lighting as used at Wm. Filene's 
Sons Company, Boston. . . . Figure 2, 
the general lighting installation at 
Filene's; the tubes are mounted exposed 
and the ceiling is used as a reflector— 


IGHT and seeing are very common 





words, so common in fact that their 
significance in everyday lives and liv 
ing is seldom realized. But there are peo 


ple, called lighting engineers, who have rec 


ognized the tremendous value of these two 
natural phenomena and consequently have 
ittempted to educate others to an unde 
standing of their significance. 


Education through the written and spoken 
word, and education by doing have led to 
such an increased knowledge of good light- 
ing within the past fifty years that stand 
ards have advanced as much as fifty times 

Prior to the present war this raising of 
standards was directed toward the retail 
store, the restaurant, the theatre, the busi 
ness office, the home, public highways and 
the like. The war and the terrific “step-up” 
of manutacturing tempo within the wats 
plant placed the direction of better lighting 
entirely within such plants. 

Now again things are being done about 
postwar planning that include the forgotten 
industries of prewar days. (As an example, 
a certain magazine survey states that afte: 





the war, chain stores will spend an average 











—Figure 3 shows a general lighting in- 
stallation involving Cold Cathode as 
used in the men's wear department of a 
smaller department store. . . . Figure 4, 
general illumination plus combination 
lighting in a special area... . (All pho- 
tographs by courtesy of Mobeco, Inc., 
Watertown, Mass.)— 


color. The cold-cathode soft white ts ideal 





for presenting food products and brings out 
colors beautitully wherever colorful mer- 
chandise such as apparel, art goods, per- 
fume and the like are displayed 

Cold cathode is ideal for cove lighting 
to obtain special effects, as it can be run in 
continuous lengths and is easily bent to fol- 
low round or oval-shaped troughs. The soft 
white colors produce an atmosphere that ts 
extremely pleasant and very conducive to 
selling. Whites, pink, and gold can be used 
tor restful or for gay purposes, and even 
blues for those that want them \nother 
important and extremely successful step 
accomplished with this lighting medium has 
been in general illumination over broad and 
varied store areas, particularly department 
stores. This lighting, such as shown in 


Figs. 2 and 3 can usually be accomplished 


at a minimum of cost, and with ease ot in- 
stallation, through use of standard cold- 
cathode equipment mounted exposed on 
available ceiling surfaces 

In one of the pictured instances (Fig. 2) 
a special and unusual color effect was de- 
rived through a combined use of a warm 








white and special ‘pink lamp. This resulted 


postwar planning that include the forgotten 
industries of prewar days. (As an example, 
a certain magazine survey states that after 
the war, chain stores will spend an average 





Cold Cathode Display Lighting 


By A. E. REYNOLDS, Superintendent, Mobeco, Inc., Watertown, Mass. 


of $3,500 per store for modernization, and 
lighting is listed as the No. 1 consideration.) 

So those who are interested in any part 
of the great and wide display field will find 
with lighting, 


in its most modern and improved 


themselves concerned good 
lighting, 
state. 
And this same display field 1s now dis- 
covering that among those who have edu- 
cated, and those who have been responsible 
for the invention and fabrication of equip 
ment for bettet both 


during this war, were engineers who made 


lighting before and 
available a different and improved type of 
This new kind 
“cold-cathode” fluores- 


modern fluorescent lighting. 
ot lighting is called 
cent lighting. In appearance it is similar 
to the more common type or regular fluores- 
cent lamp. In character, use, and function 
are found its main differences, and that is 
why it is of prime importance as regards 
its use in connection with display. 
Technically the 


cold-cathode light is a 


simple fellow: it appears as a cylindrical or 


tubular light source as contrasted with the 
familiar bulb-shaped incandescent lamp. So 
far its use and installation have been a 
little different from that of the incandescent 
lamp because it can not be screwed into a 
socket and used as freely as the incandes- 
cent lamp. But its advantages far over- 
shadow that disadvantage. 

Because of its shape and its great range 
of commonly used colors compared with the 
limited number of practical colors found in 
lamp, it has often 
considered a thing of mystery. But it 1s 
really easy to understand and to use, sub- 


the incandescent been 


ject to the direction of those who know how, 
which is always a proper procedure for the 
use of any light source despite the fact that 
such a rule or procedure is often neglected 

To explain more clearly the cold-cathode 
fluorescent lamp for you display people, it 
might be described as a relative of the neon 


tubes used in displays and illuminated signs 
The cold-cathode 
lamp and the neon tube are fundamentally 


for the past fifteen years. 


both luminous tubes 
They both operate on a luminous tube trans 


the same; they are 


former, which is a piece of electrical ap- 
paratus that need concern you no more than 
the transformer in your oil burner at home 
does, other than to realize it is necessary 
and to provide physical space for it in your 
other lighting plans. [i your 
engineer wants to know the purpose of this 


display or 


transformer, it is to raise or “step-up” the 
ordinary voltage of the electrical current 
furnished to your store by the power com- 
The cold-cathode lamp will not oper- 
ate unless such a raise in voltage is pro- 


pany. 


vided, 

The cold-cathode lamp usually will var) 
from the ordinary neon tube in its size and 
shape. Likewise better equipment is used 
and considerably more care is taken in its 
manutacture. 

But the great importance of this mew 
lighting medium to the display field is in its 
use. It is the best and most modern in 
that it is a fluorescent lamp. It is indi- 


vic 
len 
ma 
cul 


Val 


sig 
ple 
me 
na 
lar 
rel 
er 
(al 
the 
an 
ar 


pr 
lig 











vidual in that it can be obtained in standard 


lengths and sizes, or that it can be tailor- 
made in both size and shape to fit the pe- 
culiarities, special needs, or desires of 
varied uses or installations. 

For example, because of the general de- 
sign and construction of merchandise dis- 
play cases, a small diameter tube in milli- 
meter measurements of 15 or 18 would ordi- 
narily be preferable. For straight runs of 
lamps that can be installed exposed without 
reflectors such as commonly used for gen- 
eral illumination purposes, 25-millimeter 
(about l-inch) tubing is desired because ot 
the advantage of appearance. Smaller di- 
ameter tubes, usually about 20 millimeters, 
are used when more light is needed because. 
n common language, the smaller the tube, 
the more the light per foot of tubing. 

The cold-cathode lamp can be made in 
practically any color, the usual colors for 
lighting purposes being daylight, 3500-degree 
white, soft white, and white. For 
ornamental, or combination ornamental and 
usetul lighting, white, 
pink, and red, blues, gold, green, orange, 
and purple are possible. 


warm 


various shades of 
These colors are 
different from those found in the usual fluo- 
rescent or other lamps and are the finest 
available for most uses. They are also the 
Most suitable for outdoor use as they will 
continue to operate even at low tempera- 


tures, with a decrease in light output of 
course, 

Its commercial installation includes many 
different types of lighting: indirect and d1- 
rect lighting, ornamental lighting, combina- 
lighting, and 


tion ornamental and usetul 


window lighting. Cold cathode, because ot 
its shape and design possibilities, and be- 
cause of the colors now in use, in most 
taking 
9 combinations of 


cases is the best known means ot 
care of the many types 


commercial lighting. 


Case lighting, for example, has always 


presented a difficult lighting problem be 
cause of case construction and the necessity 
for lighting the front of the merchandise 
display with a 
light. Cold 
through use of a small diameter tube hidden 


behind the top case corner support 


attention-attracting 


good, 


cathode solves the problem 
which 
is also a reflector. The quality and quantity 
of the lighting possible with cold cathode 
illuminates the merchandise displayed in a 
striking manner. 
sult is shown in Fig. 1. 

Much the same principle has been em- 


The effective and neat re- 


ploved for window lighting. Curves and 
contours present absolutely no obstacles t 
Likewise the fact that it is a 


cool light makes it ideal for windows where 


cold cathode. 


such merchandise as candy or food is being 


displayed. Its other grand advantage is its 


aValiaDle celling surtaces 

In one of the pictured instances (Fig. 2) 
a special and unusual color effect was de- 
rived through a combined use of a warm 
white and special ‘pink lamp 
in a 


This resulted 
light) 
which  pre- 


lighting intensity 
and a 


(quantity of 


general color scheme 
sented merchandise in the sales area below 
pleasantly and well, that placed the buyer 
and seller in a colorful and pleasant atmos- 
phere, and consequently resulted in = more 
and better sales. 

For the admirer of statistics, in compari- 
son to the previous usual type of incandes- 
cent lighting this new installation resulted 
in approximately a 10 per cent lowered watt- 
age load or less consumption of electricity, 
together with approximately 50 per cent 
more of better quality light. 

\nother possibility for improved lighting 
within a store is through the illumination 
of special areas. Fig. 4 shows the flexibility 
possible with cold cathode in such an area 
as a special salon of neat and modern arch- 
itectural design. A combination of general, 
ornamental, and display lighting was ob- 
tained here by use of a cove containing spe- 
\dditional light is obtained by 
means of supplementary cold-cathode tubes 
within the cases. 


cial tubes. 


Fig. 5 shows a well-designed and_ nicely 
executed example of 
with cold-cathode 


combination lighting 
equipment. Here the 
lamps were installed within the top parts 
of the cases in such a way that they lighted 
the apparel beneath and also (the same 
lamps) 


illuminated the background above, 
[Continued on page 40] 











Simplicity of presentation becomes more 
and more predominant in Chicago display 
Whether it's 
materials to be obtained or 


a reflection of limited display 
“back-to-the 
land” sane merchandising is hard to say 
Nevertheless the 


established dignity 


windows here reflect the 
and provocativeness fot 
which Chicago 1s famous. And just at pres 
ent the old schoolroom has literally moved 
into State 
cast iron school desk has become the spot 
light these promo 


tions. 


street windows. The wood and 
prop in practically all 


tvpical of the 
W. Campbell's) win 


Perhaps 


displays is one oft ie 


| iis 
a oul 
gt 


¥ i 


“back-to-school” 


By JACK POLLARI 





for Carson Pirie Scott & Co. Shown 
in the first illustration, the display 
for itself, 

\rthur 
tized the 


against a gray 


dow Ss 
speaks 
Bryant, drama- 


Poirier, at Lane 


popular Tuxedo coats and_ suits 
with 


shocking pink swags of 


striped 
papier 
with silk, as 


background 
white and 
mache. These were draped 
was the plaster column, further to accentu 
ate these colorful fall fashions. The straw 
dog was the activating note. 
“Autumn 
on this page. 


The copy read: 


Forecast.” The display appears 


Meyers, Bond Clothing Company, 


Harry 


Madigan Brothers, Chicago 


carried out a novel sun dial arrangement 
to call attention to feminine tall coats 

white dial and 
wallboard 


suits. The numerals cut 


out of make an 


for almost any store. The screen is dor 
in burnt sienna and the floor is olive gre 
The copy appropriately reads, “Shadows 
Fall.” The lettering also is 
(Third illustration.) 

“Buck” 


shadow: 


Hub, 


four forcetul back-to-school windows placed 


Bowen, at The 


present 


behind a large slate frame close to the glass 
Bowen, with his usual thoroughness, wound 


l-inch white rope through this frame 














which was window height and width. The 
background featured three large flocked oak 
leaves in orange and yellow with “tfaces.” 
One leat held a book with the word “read- 
ing,’ the middle leaf held a 
the third leaf held a book lettered 


desks and 


large pencil, 
“rithme- 
school 


tic,” Three lavender 


chairs in each window served as merchan- 


disers. The backgrounds in all four win- 
dows were black. The card read, tor in 
stance, in the girl’s window: “The girls 
take a fashion quiz . . . and know the 


answers.” The above heading featured each 
showing. 

Sam Blum, at The Fair, created a ver) 
real outdoor setting for furs simply by ap- 
plying a brick design building material 
the background, painted white. Snow on 
the floor, a cut-in French door flanked wit! 
two realistic fir trees, and two rustic out- 


door lanterns furthered the illusion. 


—Upper left, by J. W. Campbell, Carson Pirie 
Scott & Co. ... Above, by Arthur Poirier, Lane 
Bryant. ... Left, by Harry Meyers, Bond Cloth- 
ing Company. .. . (All photographs by cour- 
tesy of F. A. Kuehn & Co., Chicago)— 





effective prop 
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—Right, by ‘Buck"’ Bowen, The Hub... . 
Center, by Ray Bianchi, Goldblatt Brothers. 
Below, by Sam Blum, The Fair Store— 


copy read: “The Essence of Feminine Ele- 
gance. . . . Soft furs serving as handsome 
backdrops to your Suits and Dresses beau- 


‘ tifully made from fine fabrics and prime 
pelts.” This is shown in the last illustra- 
tion 
Ss and The following windows are not pictured: 
John Moss, Marshall Field & Co., went 
es all-out in the State and Randolph corner 
by actually using this big window as a 





214 et 
4 schoolroom. Two dozen or more desks and 
wedi chairs were placed in an orderly array tac- 
bic ing directly into the fore-front corner. The 

— scene was distinctly nostalgic with kiddie 
y mannequins expertly posed—some in the act 


of shouting, some teasing, some standing on 


desks and performing other shenanigans 





yound : : a 
while the teacher is out of the room. The 
— whole color scheme was white and cherry 

ard shades to carry vou through Autumn 
ina blaze of color.” 

In line with the vogue for shorter coats. 
John Moss cleverly captioned four attractive 
windows at Field's with “Selected = short 


subjects—animated colors shaded with Fut 


The coat colors were gold, green, American 
beaut and black, green and brown and 
gray and brown These were placed in a 


cold setting of leafless white trees and twigs 


and a floor of snow 

Jay Howe, at Mandel Brothers, introduce 
an entirely new note in his tur showines 
with delightful blue and white papier mach 
Jack Frost figures, two in each window 


holding pails of light blue paint and 


: Roms 4 Sat yy 


brushes; they were in the act of completing 
their tasks One had painted the cop 
“Winter is coming” on a large piece of plate 
] 


ass resting on white flocked wooden plat 


forms. The other figure had just completed 
painting crystals on the plate glass whicl 
framed this excellent showing. The entire 
color scheme was cold blue and white Phe 


floor was snow covered 





red; the desks (real) were white, the iron 
legs cherry red, the background was pure 
child fantasy with huge peppermint. sticks 
topped with lollipops also in) white and 
cherry red. Between these candy columns 


and were the four blackboards with the usual 
han- chalk scrawls in the absence of the teacher. 
win- The latter's desk was composed of two 
in white carousel horses holding a desk top. 

girls The teacher's “pet” (a girl mannequin) was 
th trying helplessly to maintain order. The 

each copy on a white slab in cherry red: “It 
reading and writing and ‘rithmetic, were 

very taught to the tune of a peppermint. stick, 
ap with school proot clothes trom the Youne 

People’s floor, life would really be slick.” 

> on Sam Blum made a strong presentation for 
itl the popular fall vinevard colors in his dra- 

ut Matic four State street windows at The 

| Fair Store. Demijohns, straw baskets, a 


scattering of grapes and leaves on stone tile 
Save just the right vintage effect to these 
bright dresses, coats and suits. Hung about 


rie 

ine 9 teet torward from the background was a 
th- big framed color blow-up of grape clusters 
ur- and other fruit. The copy read: “There's 


Magic in grape harvest colors, luscious vine- 















By SOL KAMENSKY 
J. A. Kirven Company 
Columbus, Ga. 


NFORTUNATELY, the three words 
“small town display” never fail to 
conjure up the vision of an assort- 

ment of antiquated mannequins circa 1930, 
a heavy spring floral spray (it always seems 
to be spring), and a scroll reading “Smart 
Spring Styles.” And, by all means, let's 
not forget the prevailing importance ot 
“decorative” panels 

There are 
small com- 


This curse need not be true. 
handicaps found in relatively 
munities that are heart-breaking to a dis- 
these obstacles 
That's 
one thrill our colleagues in large cities are 


playman, but 
provides a kick without comparison. 


overcoming 


denied 

It will be amusing, and I'm sure enlighten- 
ing, to see how display in such a community 
can operate and operate well. But first 
there must be a definite philosophy of dis- 
play ...a basic concept to work from. To 
us here in Columbus, Georgia, hidden away 
from the stimulation that a large city offers, 
display is exciting, stimulating within itself. 
We have tried personalized, human-interest 
displays—little pictures that strike a respon- 
sive chord in our customers’ minds. We 
are more intent on dramatizing merchandise, 
on emphasizing the intangible personality 
back of merchandise, than in dramatizing 
our own technical abilities. I have always 
felt that many display directors in large 
cities are especially guilty of displaying 
their own artistic virtuosity; it has assumed 
too much importance; there has been too 
much artistic chi-chi; there has been too 
little correlation between displays and mer- 
chandising. 

Proper display, as I see it, must go back 
directly to the customer through the proper 
Understand- 
ing the customer who will see the display 


presentation of merchandise. 


can be of immeasureable help in the actual 
selling of displayed merchandise. Display 
should create this psychological stimulus 
for selling. 

Personalized display has worked beauti- 
fully in this community, for people here 
have time for a leisurely inspection of our 
They stop, work out in detail 
the story involved, and have time to appre- 
ciate the litthke human touches. Their par- 
ticipation makes you feel their interest and 


windows. 


appreciation. 

You fellows in large cities have a rather 
easy time. 
gantuan. 
cute your every whim, no matter how ex- 


Your budgets, to me, seem gar- 
You have resources that can exe- 
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DISPLAY... 


You have a literate and sophisti- 


travagant. 
cated audience to work for. You have won- 
derful things going on to offer stimulations 
and you have exacting competition to keep 
you on your toes. 

But here’s what happens to us: Let's 
“Back-to-School” window for an 
Around July 15, I was making 
the display plan for August, coordinating 
it with the store’s promotional program. 
A “Back-to-School” window was inevitable. 
The very idea 


take our 
example. 


rf going back to. school 


brought back the memory of my own first 
school morning. I decided then and there 
that if it were at all possible, our initial 
school window would have none of the pro- 
verbial desks, blackboards and pencils, no 
matter how decorative. I remembered the 
busy activity on the first morning in our 
house, especially the maid scrubbing behind 
my ears. Then things started happening. 


\dults buy the apparel for small children, 
so why not appeal to them? Then a vision 
of a gingerbread bathroom with a_ heavy 
bathtub (with a sampler such as “Cleanli- 
painted on. its 
side), a colored mammy with sleeves rolled 


ness is next to godliness” 


up, children dreading the scrubbing before 
them, a tiled floor, a painted glass window 
The idea seemed good. 

Well, then things started to fold up 
Here’s why: A real tub was too heavy to 
work with; we had no carpenters to build 
an appropriate set; we didn’t have time to 
install tile floors (we hardly could, with a 
department of five, and twenty-two windows 
to work with); we couldn't aflord an es- 
pecially made colored mammy because our 
budget was too short. Things looked prett) 
bleak. So we modified the original idea. 
A New York studio was able (on short no- 
tice) to make a Victorian towel rack for us 
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... The Hard Way 


The re 


Wasnt enough time for them to exe- 
cute the papier mache Chippendale tub. It’s 
Just as couldn't 
So again we changed. We made 
a Victorian wash stand 
simple 


well, as we have afforded 
It anyway. 
it was only a 
pine box affair covered with wall- 
board, but trompe loeille gave the illusion 
of whimsy and the towel rack was perfect 


with our deceptive wash stand. Our one 


(may I emphasize that “one”) antique shop 
by chance happened to have a single wash 
Stand set, but bowl. \ littl 


scouting uncovered one at our door 


without the 
next 
neighbor (no, Georgia is not that rural). 
The borrowed bow] worked remarkably well 
with our set. 

That still left the problem of the Negro 
mammy. Well, 25 pounds of cotton batting, 
4a size 44 corset, a remodeling plaster “plastic 
surgery” job, a wig made of black and white 


woolen Varn stitched to a stocking hase, 


and a paint job can do an awtul lot for an 


old mannequin about to be discarded. Our 
pretty 


the extent of causing the local colored popu 


mammy worked out well, even to 
lation to be upset by the purposely wrinkled 
and snagged hose 

That's the storys 


would have been much simpler for you big 


back of the window It 
city displaymen—but you wouldn't have got 
the kick out of it that we did. 

\re you convinced now about our physical 
That's just the 
about the 


handicaps ¢ material phase 


How inconvenience of a publi 


which is, to a large extent, not particularly 


literate or sophisticated? Our display de 


partment dotes on the Victorian and_ the 
whimsical, and it’s tough sledding with that 
We haunt the broken-down 


second-hand furniture 


particular public 
stores on the alert for 
There 
though work 


a quaint contribution to our supplies 


we have found a lot of rusty, 


—At the immediate left is the ‘first day of 
school’ display described in detail by Kamen- 
sky in the article. Below it is "Dim Lus- 
tre;'' the chairs and table were in deep purple 
framed in lavender net. . . . On the opposite 
page, at the upper left, the make-up table and 
stool are barrels with a floral motif. : 
Upper right, "The Chinese Give You Exotic 
Charm. Lower left, Heaven Sent." 
Lower right, "Conversation piece’ — 


) 


able, chairs, $1.25 a throw. We skirted on 


cane-bottom affair with shocking pink sati 


with overskirt of shocking net, with a back 


of a Victorian flower nosegay replete witl 


lace ruffles and satin bows The seat was a 


heavily padded piece of wallboard covered 


with the same satin. It was very amusing 


a sort of tongue-in-the-cheek affai 
but here’s the rub One unimaginative 
“But vou couldn't sit o1 
You'd crush the 


conditions are mucl 


matron complained, 
a chair like that flowel 
back.” Fortunately, 
better 


telligently to whimsy and sophistication u 


today People react much more in 
display 


We have 


decrepit, mid-century hat 


also done a lot with = very 


trees They are 


very adaptable, if used with discretion, as 
conversation pieces. 
lack of 


a pertect stim 


Then how about. the activity in 
a small town which could be 
ulus toward echoing that activity in display 
No plays come here, not even tor 
night stand. There is no ballet, no opera 


We do have the Three 


but that’s hardly enough 


a Onl 


\rts | cague concerts, 
The circus comes 
horse 


tor one day There are ho dog or 


shows, not even a Central park. There are 
no intimate night clubs similar to the 


Kitties 


Ones 


found in the East There are no 


swishy restaurants mn Columbus, even 


though we have had them in our windows to 


echo the happy mood in merchandise 
There are no art galleries or art shows to 
speak of. So you can readily see that all 
interest must be inherent in the merchandise 


itselt Wi 


merchandise that we can make 


must find one intangible in the 
interesting 
through building a story around the essence 
of that intangible 

Display has a job to do and it must be 
does that job 
pretty it can be; not by how 


evaluated by how well it 
not by how 
subtle and clever the composition and dy 


namics are: not by how terribly witty o1 


sophisticated the display director is, and not 
by how fantastically and fabulously the dis 
technical abilities 
should be 


mechandise, 


prove his 
what I think 
must first of all sell 


playman can 
Here's 
Display 
fashions, and 
echo. the 
should be 


zation 


display 


the store Display should 


character of an organization; it 
consistent with what that organi 


should 


a service to its community; it should back 


represents Display rende1 


up community activities; 1t should cooper 
ate with the various 


And, ¥es, 


attractive 


civic and = national 
agen 1eS 


should be 


incidentally, display 
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Arrangement: This window consists of two definite 
units, one the mannequin unit, and the other the 
property unit. Notice that the small light area 
of the accessory unit serves to balance the massive 
dark area of the mannequin. 


Properties: The properties consist of a platform or 
riser large enough to permit display of the acces- 
sories as well as to support the two hexagon units. 
Fall leaves decorate the unit and a ribbon streamer 
gives a pleasing line to the composition. 











Arrangement: Here is another window made up 
of two definite units. In this case the figure faces 
right and the display unit faces left. Notice that 
the pose of the mannequin tends to carry the eye 
down and across to the accessory unit. Notice 
too, that the hose and garment displayed on the 
right help to break up the vertical lines of the 
display unit. The drape of the hosiery is an im- 
portant element in this composition as it ties up 
both mannequin and display units. 


Properties: The vertical display unit on the right is 
not only decorative but insures greater merchandise 
visibility. The small display tray in front gives 
added interest. The copy card is pinned up diag- 
onally with an over-sized colorful pin. 





Arrangement: This window consists of three units 
and is an illustration of formal or symmetrical bal- 
ance. The two figures, one on either side of the 
display unit, are in corresponding positions and 
have equal weight. 


Properties: The center display consists of three indi- 
vidual square units, assembled in a triangular ar- 
rangement on an irregular platform. Two irregu 
larly curved panels give depth to the background. 
A ribbon streamer adds a decorative note to the 
display. Fall foliage can be added. 
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OMING UP 








Arrangement: This War Bond window presents an 
opportunity to display one of your smart fall cos- 
tumes. The mannequin and Bond poster are com 
bined to form a single unit. Color plays an im- 
portant part in this display. It is suggested that 
the mannequin wear a blue gown with red trim or 
accessories. The poster may be mounted on a blue 
panel and displayed at an angle: this position car- 
ries the eye down and across to the mannequin. 
Copy card to the extreme right balances the 
display. 





Arrangement: This window consists of a single unit. 
The overcoat in the display is emphasized by promi 
nence of position. All other elements subordinate 
themselves to this one item. 


Properties: A large shadowbox with an irregular 
opening serves to display the overcoat and acces 
sories. Panels may be covered with decorative 
paper to resemble grained wood, marble or leather. 
The accessory planks are also covered. A type 
written blow-up of the copy reveals the features of 
the coat and is tacked at the upper left corner. 





Arrangement: This window consists of two elements 
and its composition is formal balance. The two 
units have approximately equal weight. 


Properties: The background of this display is com- 
posed of tile made to resemble two-tone wood. 
They are arranged diamond-wise to form an inter- 
esting panel background. The accessory displayer 
to the left is made up of two units, one oblong and 
the other square. A decorative bench on the right 
serves to support the mannequin. 


DISPLAY 


_..on and off the record 





—Another follower of Izaak Walton is John 
Cooke, display manager, Coulter Dry Goods 
Company, Los Angeles. The picture shows 
him deep-sea fishing from a yacht off Dana 
Point, Southern California. The big smile 
indicates perfect contentment—but one im- 
portant thing is missing—where are the 


fish?— 


inn. 


Ropids. Northern pik 


—As if to disprove the rumor that South- 

ern Californians spend all their time out 

in the open, enjoying the climate, Frank 

Carrata poses with a friend in the studio 

of Carrata Mannequins, Los Angeles. 

Sorry, but our reporter neglected to get 
the name of the friend— 


—yYou've been reading occa- 
sional letters in Your Column" 
from "Steve" Stevenson, who 
is properly addressed these 
days as Lieut. |. K. Stevenson, 
commanding officer of Landing 
Ship, Tank No. 468. This is 
Steve, who so far has had one 
ship blown out from under 
him, has been bombed repeat- 
edly, and has participated in 
such shows as Biak, Hollandia, 
and numerous others— 


—Louis D. Fox started in dis- 
play in 1923 and for nearly 
thirteen years was display 
manager for Frank Brothers, 
San Antonio. Now he and 
Mrs. Fox run the Fox Display 
Service in that city. Hobbies: 
deep-sea fishing, golf, and 
photography; he also owns his 
own plane and is a Flight 
Leader in the Civil Air Patrol, 
ranking second lieutenant. To 
round things off, L. D. is a 
licensed attorney, as well— 





—Photographs of displaymen and 
displaywomen—fishing, hunting, gar- 
dening, at work or play—are always 
welcome for this page. Simply ad- 
dress them to DISPLAY WORLD, 


Cincinnati I— 














WIN a Prize for 
your Display IDEA 








LL PRIZES IN U. S. WAR BONDS 32 PRIZES - CONTEST CLOSES NOV. 15 


OF FACE VALUE ON REDEMPTION DATE 
IRST PRIZE $ 2 g O Anyone regularly engaged in display work in any retail store can qualify 
in this big contest. Display men and women are constantly seeking the 
ECOND PRIZE $ 200 newest and most practical in displays. Many of the best ideas come from 
the display front. Here is your opportunity to participate in planning 
HIRD PRIZE 6 j uy O the post-war displays you need most. Your practical ideas will be trans- 


formed into reality in the extensive Darling plants. Make your “pet” 


OURTH PRIZE $ idea win a prize. 
100 CONTEST RULES 


IFTH PRIZE 
$ g O 1. All entries must be postmarked not 3, All entries become the sole 
later than midnight, Nov. 15, 1944. property of the L. A. Darling 


KTH PRIZE i te. ah — 

ty O 2. Sketches must be clearly drawn with Company, without recourse. 
dimensions indicated, and bear your 4, The decisions of the judges 
‘ EVENTH PRIZE $ sy O name, address, store name and title. will be final. 


In the event of ties, duplicate prizes will be awarded. 


TH PRIZE $ ty O You may submit as many ideas as you wish. All entries will be judged under the 


AND supervision of Jess F. Maxwell, Darling Chief Designer. Right now, Darling has 
, $ scores of post-war display designs in advanced stages. We know, however, that 
& PRIZES OF 2 S you in the field have many more. So here’s your chance. Designs in idea form 
may be submitted on metal, wood, or composition displays, in any of the follow- 
ing classifications: Pricing Equipment (Cardholders and Ticketholders): 
Garment Racks and Costumers; Metal Stands; Base Designs; 
ae ee ee a ae Variety Store Over-Counter Displays; Counter Bin Hardware; 


Star Award for the Army-Navy Novelty Displays; Construction Features ONLY on Manne- 
“E” Flag, which flies over its quins and Forms, such as arm fittings, movable waist, base 
Metal Plant at Bronson, for Ex- e c 

cellence in War Production. construction and supports ... Address your entry to 


et L. A. DARLING COMPANY ¢ BRONSON, MICHIGAN 


Our Metal Plant is engaged 100% 














on Was Work... Remember, Darling Metal Displays 
are “Worth their ‘WAIT’ in Gold”. 





Showroom 


Suggests 


Displays 


—Pictured are three of the nineteen displays 
used in the Rubber 


Company, suggesting display treatments for 


showroom of Kleinert 


the benefit of visiting retailers. The cases 


are changed quarterly— 


ATE the 


practical, helpful ideas 


O STIMUI retailer's interest 


and to provide 
effective display of dress 


for the more 


sanitary goods and other notion 


B. Kleinert Rubber Com 


shields, 
merchandise, the I. 


pany is presenting a series of nineteen sug- 


gestion-giving case displays in the New 


York showroom. 


Prettiness, accenting femininity, 1s the 


keynote of these different showings of prac 


tical items, glamorized with an = attractive 


presentation. This is accomplished easily 
simple props 
floor 


paint to 


and inexpensively. with such 


as colorful display papers fot lining 


and case backings, water revive 


anl give new color interest to old display 
fixtures, an occasional nosegay, and grace 
ful groserain ribbon bows 

have 


Small, rather than large, displays 


been featured with one exception, so that 
readily 
units or 


the ideas promoted are adaptable 


to counter cases, overhead small 


counter-top displays. Four of the units are 
devoted to shield displays, four to sanitary 
goods, four to corsets and four to intant items 
other prod 


Phree individual settings show 


ucts of the company. 


This display activity grew out of Klein 
ert’s plan to redecorate its showroom. In 
showings the company 
wall of the 


photographic 


addition to the case 
has also applied on the front 


large showroom a_— giant 


montage, depicting in thirty different views 


the vast machinery and manufacturing ef- 
fort which 


of small 


into producing the score 


PoeSs 


merchandise items this company 


make Ss. 





Because retailers are showing such en 
thusiasm for these constructive display sug 
Kleinert’s will make such help a 
three 


months the cases will be completely changed 


gestions, 


seasonal service to buyers. Every 


to provide tresh display aids which buyers 
can adapt to their department with a mini- 
effort and a maximum of effect. 
featured in the current 


mum of 

Interesting ideas 
group of displays include: 

\ccenting the unusual and graceful curves 
of the dress shield shape as an important 
decorative note. 

Displaying a single item in sanitary goods 
related 


and suggesting mechandise by ap- 


pliqueing the decorative cardboard  con- 
tainers in interesting patterns on the two- 

i las 
sheet, paper background I his 


a as ; 
saves soiling of displayed merchandise and 


colored 


makes effective use of small display space: 
effective here by) 
superimposing one sheet of paper slantwise 
over another sheet of contrasting color and 
placing a graceful grosgrain ribbon bow 
the upper left corner for detail interest 
Use of small nosegays or dramatic sp! 


simple backgrounds are 


of artificial flowers creates interesting 
accent and the desired femininity for 
plays of such intimate items as shields, 
sets, babywear, and sanitary goods 

















OFFERING MORE THAN 


$116,000 


IN WAR BOND AWARDS 


TO SPEARHEAD THE 


AK LAR 








|WIN supsTANTIAL WAR BOND AWARDS 


ELEVEN CLASSES --- 6380 PRIZES 
STATE, SECTIONAL AND NATIONAL 





The success of the 5th War Loan Display Contest 
made a profound impression upon the Treasury officials because of the 
vital part it played in the success of that drive. 


As a result they have suggested that a similar contest on a much 
larger scale would be desirable to spearhead the 6th War Loan Drive. 
The project was put into the hands of the War Advertising Council and 
with the National Association of Display Industries and Display World 
cooperating, the most stupendous display contest ever conducted has 
been perfected. 


ELEVEN CLASSES 


The competition will be by store classes, including the following: 


Department Stores, Drug Stores, Gasoline Stations and Garages, 
Grocery Stores, Hardware Stores, Jewelry Stores, Men's Apparel Shops, 
Radio Stores, Women's Apparel and Specialty Shops, Furniture and 
Floor Covering Stores, Limited Price Variety Stores. Photographs must 
be entered in the class rightfully represented by the store. 


State, Sectional and National Prizes 


In each class there will be a total of $10,300 in War Bond Awards, 
divided into 580 prizes, offered for the best War Bond selling window 
displays, exterior displays and interior displays. Each class is sponsored 
by a prominent National advertiser serving that field, who has subscribed 
the necessary funds! The War Bond awards in this great display contest 
now total $113,300. 


Arrange To Participate Now! 


The 6th War Loan Drive will begin about the tenth of November 
and continue for several weeks. This is an opportunity and a challenge 
to the displaymen and retailers of America to serve their country effec- 
tively. Our armed forces are doing a marvelous job—let's back them 
up on the home front. 





6TH WAR LOAN 
DISPLAY CONTEST 


SPONSOR 


DEPARTMENT STORES 


Textron, Inc. 
New York City 


HARDWARE STORES 


= Disston & Sons, Inc. 
Philadelphia, Pa. 


JEWELRY STORES 


Bulova Watch Co. 
New York City 


GROCERY STORES 


General Foods Corp. 
New York City 


DRUG STORES 


Abbott Laboratories 
North Chicago, Ill. 


WOMEN'S APPAREL AND 
SPECIALTY SHOPS 


Nemo Foundations 


New York City 


MEN'S APPAREL SHOPS 


Cluett, Peabody & Co., Inc. 
New York City 


GASOLINE STATIONS AND 
GARAGES 


Shell Oil Co., Inc. 
New York City 


RADIO STORES 


Sylvania Electric Products, Inc. 


New York City 


FURNITURE AND FLOOR 
COVERING STORES 


Congoleum-Nairn, Inc. 
Kearny, N. J. 


LIMITED PRICE 





HERE'S MY PLEDGE 


Retail Section, 
War Finance Division, U. S. Treasury, 
747 Washington Bldg., 
Washington 25, D. C. 

| gladly accept this opportunity to co- 
operate with the U. S. Treasury in the Sixth 
War Loan and will enter this greatest of all 
National Display Contests. 


Look for detailed informa- VARIETY STORES 


Clopay Corporation 
Cincinnati, Ohio 













tion on this contest in the 


October DISPLAY WORLD. 
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No. I—CANDELABRA 


Papier Mache halfround 32" 


high with paper decora- 
tions. White base, shiny 
red candles, green and 
gold foil leaves with glitter. 


$15.75 ea. 


No. 3—GINGERBREAD 
MAN AND WOMAN 


Papier Mache halfround 18" 
high freestanding. Green, 
red and white paper dec- 
orations. 


Man or Woman $5.00 ea. 
$50 doz. 


No. 5—CHRISTMAS 
CUPID 


Papier mache fullround 24'' 
high x 18" deep with white 
wood shelf for merchandise. 
Handpainted — flesh, red, 
white, black. 


$19.75 ea. 


No. 7—CHOIRBOY 
Papier mache fullround. 
18" high—$12.75 ea. 
24" high—$19.75 ea. 


DISPLAY WORLD 


No. 2—BELL 


Papier Mache fullround 24" 
high. Beautiful bronze fin- 
ish with green paper dec- 
oration and multicolored 
Christmas balls. 


$17.50 ea. 


No. 4—SANTA 


Combination beaverboard 
and wood with paper dec- 
oration. Hand painted, Rod 
for merchandise. 


20"—$ 5.75 


36'""—$10.50 
48''—$22.50 


No. 6—HOLLY CLUSTER 


Papier ache 24". Use ver- 
tically or horizontally. White 
leaves with silver and green 
tinsel, multicolored Christ- 
mas balls, and green paper 
and foil decorations. 


$5.75 ea.—$60.00 doz. 


No. 8—SANTA HEADS 


Paper sculptured 20" high. 
Can be had in one design 
or assorted. 


$3.00 ea.—$30.00 doz. 


THESE ARE ONLY A FEW OF OUR HUNDREDS OF CHRISTMAS ITEMS—PLEASE 
ORDER BY NUMBER—COME IN TO SEE THE OTHERS AND DISCUSS YOUR 
SPECIAL PROMOTIONS IN PAPIER MACHE AND PAPER SCULPTURE WITH US. 


IP ado 


15 east 22nd street 


new york 10, nm. y. 
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Fe Me 


TO GO ANYWHERE 


ou’ll find her wherever smart apparel 
is displayed... the salesgirl with a flair 
for wearing clothes with distinction and 
appeal. She was born to be beautiful, 
made with classic sculptured lines, 
perfectly proportioned in true-to-life sizes 


... she’s a Korrect-Way Mannequin, of course] 
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Melvin S. Roos 


BALTIMORE 
Williams Corp. 


BOSTON 
Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 


CINCINNATI 
General Display Corp. 


CHICAGO 
Hecht Fixture Co. 


CLEVELAND 
Pribil Display & Supply Co. 


DALLAS 
Mr. Sid Bartley 
(Hotel Southland) 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 


Grossman and Silvers, Inc. 


MINNEAPOLIS 
L. E. Hier Display Equipment Co. 


PHILADELPHIA 
Naythons Display Fixture 


PITTSBURGH 
DeWeese Display Equip. Co. 
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Memorial Presented 
By Milwaukee Club 

\ Boy Scout memorial 
by the Milwaukee Display Club to local Boy 


statue, presented 


Scouts for their cooperation in the various 


War Loan dedicated at Indian 


drives, was 
Mound, Oconomowac, Wis.. on August 17 
Members of the club and various Scout 
officials were guests at the camp on_ th 
evening of the dedication. 

Dinner was served by the Scouts, and the 
statue was then presented by C. O. Picard, 
Stuart's, president of the club; the unveil 
ing was done by Einar Larsen, display 
director for Gimbel’s. Larsen sculptured 
the statue in his spare time in spite ot 
the fact that he is engaged in war work in 
addition to his work at Gimbel’s. 

\fter the presentation and acceptance 
of the statue, most of the displaymen 
joined the Scouts around a campfire and 


participated in’ the evening's ceremonies 


Literature Offered 
On Store Directories 

The Acme Bulletin & 
Corporation, 37 East Twelfth New 
York 3, has prepared literature on a wide 
} bulletin 
Copies are available from the 


Directory Board 


street, 
store directories, boards 
and the like. 
address listed above. 
illustrated 
medium size stores, for which the 


range ot 


Among the equipment 


are directories for small and 


changeabl 


method is recommended as 


letter the more 
practical, while for large firms the em 
bossed name strip type is suggested. The 


directories can be had in a variety of sizes 


and _ styles. 


Store Front Booklet 
Ready For Release 

A full-color, illustrated booklet 
Machines Selling” 


prepared by The Kawneer Company to fun 


entitled 


“Kawneer for has been 
conception of 
Sketches depict 


tvpes ot 


nish information on a new 


store-fronts as advertising. 
modern store fronts for various 


retail establishments; all designs are based 
authorities 


and retail merchandising. 


on research by on architecture 


Copies are avail- 
able on request to The Kawneer Company, 
905 Niles, Mich. 


Front street, 


Vollmer Leaves Buffalo Store 


To Join R. H. Macy & Co. 


formerly display manager tor Bonwit 
Teller & Co.. New York City, and more 
recently in the same position with J. N. 


\dam & Co., Buffalo, E. Lawrence Vollmet 


has resigned in order to join the display 
staff of R. H. Macy & Co., New York City 
It is understood that he will be assistant 
to Irving Eldredge, who is window display 
manager for Macy’s. 


Bob Campbell Joins 
Kankakee Store 

For of display 
the Evansville Dry Goods Company, Evans 
Robert A. 
order to become display 


many years in charge for 


resigned in 


The 


ville, Campbell has 


manager for 


Fair Stores Company, Kankakee, III. 





Washable 


LETHORETTES 


FOR QUICK AND ATTRACTIVE 


FALLand CHRISTMAS 
DISPLAYS 


Just in time for your smart seasonal 
and holiday floor, panel and plat- 
form covering. 
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CRAFTEX LETHORETTE 


WHITE ONLY 
$10.80 PER ROLL 


thm 


FABRIC BASE — 
50 INCHES BY 12 YARDS.. 


4 % 





LEVANT LETHORETTE 


FABRIC BASE 
39 INCHES BY 12 YARDS—-WHITE, EGGSHELL, 
.. .$8.00 PER ROLL 
Blan $8.50 PER ROLL 





RIBBON DESIGN LETHORETTE 


FIBRE BASE — 50 INCHES BY 12 YARDS 
WHITE, $7.00 PER ROLL—RED, $7.50 PER ROLL 


These and many other display necessities 
are shown in our 1944 Christmas Cat- 
alogue. Write for your copy today! 


MARCUS 
WINDOW DISPLAY SERVICE, INC. 


112 LINCOLN STREET, BOSTON 11, MASS. 






















By HERB CROSS 
"Dick" Whittington Studio, Los Angeles 


windows backing up the promotion for the Making a tie-up with Charm magazine, 






















































second consecutive year. The color scheme Harvey C. Pettit created a series of dis- 
was red, white and blue. The Treasury plays for J. W. Robinson Company around 
department's school flag was in the fore- the slogan: “On With the Job.” One oj 


ground, silhouetted against a background these windows is illustrated by the second 
of French blue. Stylized trees were formed photograph. Simple in detail, the window 





of cardboard finished with a crepe paper showed a few pieces of office furniture and - 
surface. The flagpole was of heavy paper. three mannequins against a _ pastel back- 
Genuine range finders, grenades, and other ground. The chief decorative interest lay 
small implements of war were the prop- in the semblance of a large window in the 
erties. background, showing a city sky-line done in 








Desmond's store out on Wilshire boule 


vard has an interesting contemporary dis- 
play which, incidentally, has a timely con- 
nection with the annual march back to 
school \s shown in the first illustration, 
the theme “Schools at War” was featured 
and the action of the display showed how 
school children are helping with the war 
effort through after school jobs, first aid, * tae 
Bond selling, paper collection, and similar ee 
tasks. 

Although the window pictured here was 
used by the Wilshire boulevard store, the 
same idea was presented in all seven Des- 





Tee ee 


mond stores—making a total of eighty-eight 
dry-brush. 

The last photograph shows a_ display 
from Silverwood’s, Wilshire boulevard, 
where Claude Gardner directs display. It 
is one of fourteen windows on the same 
subject—“This is America’s Future;” in 
other words, what school children will be 
doing in the future 

A large cut-out map of the United States 
served as a background for three paper 
sculpture heads of youths of today; beneath 
each head were words such as: “Surgeon, 
1961;” “Aviator, 1954;” “Broker, 1959.” The 
color scheme involved flame-red, blue-gray, 
and off-white: the background and _ floor 
were in a shade of rusty red, and dull gra) 
was used for the map outline. 

A rather interesting treatment has been 
given the windows of the French Slipper 
Shop which opened recently in its new loca- 
tion on West Seventh street. The windows 
are divided into two sections; the upper 
portion serves as space for shadowboxes 


~ 








of wood for footwear display, and the lower 
portion is reserved for hosiery and bags 








—Upper left, a display on a theme used in 
eighty-eight Desmond windows. . . . Center, by 
Harvey C. Pettit, J. W. Robinson Company. 
Left, by Claude Gardner, Silverwood's— 
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We've been told our displays are 
“outstanding” .. . So we decided to 
have them really "stand out" by making many 
r of our Christmas properties 3rd-dimen sional. 


They lend themselves to countless uses 
and we've incorporated many in our 

Christmas catalogue, which includes 61 
new and different display properties. 


Write for your copy today. 


MAJESTIC DIMENSIONAL FIGURES 
CA-9 Christmas Angel SM-9 Snow Man 
SC-9 Santa Claus 


These units are SELF STANDING and can be attached 
to walls, ledges, columns, etc. All are processed in 
5 colors on flexible cardboard 

Available in two sizes 


Figures 14" high Figures 24" high 
$1 each $1.75 each 


DPSM-9 DPCA-9 DPSC-9 





POVB-9 


DEVB-9 





DIMENSIONAL VALANCE BORDERS MAJESTIC DIMENSIONAL 


These units are SELF STANDING and can be PANELETTES 
used in a variety of ways. The valance bor- These are new and original treatments for 
ders are 9’ x 40" when open to their full columns, window background display, etc. 


; + 3 aes : 
size. They can be folded to any length be- = Pronar — o Sree Gn Coren 


tween 28'' and 40''. They are processed in Fi imately 24'' high. Back 
brilliant colors on flexible cardboard. oa ie ee 
Price $1 each Price $3.25 each 


Majestic Displays are sold by leading jobbers 
throughout the United States and Canada. 


isplay Sign Center ine. 


EAST 20th ST., NEW YORK, 3, N. Y. 








J.A.D. News... 


By C. H. ce atin cite 
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much-needed rest, yours 


Back 


truly is 


trom a 
to go all out tor the Inter- 


want to 


re ady 
Display. | 
that I teel 
publicity 


national Association ot 
take 


honored in my 


this opportunity m= stating 


reappomtment as 


director and will be only too happy to as 
sist anyone, any time, on any matter that 
will materially help build a better asso 


ciation 


In fulfilling my requirements, | am = tfully 


] 


aware o!1 tne fact that it 1s PoneL to take 


a lot of my time, but having the opportunity 
to take orders from my new boss, President 
Dave Estes, is truthfully an added honot 
I believe | have always state. that organ 


zation is the best insurance ot our protes 


sion. We have big, constructive things be 
fore us in the coming veat President Dave 
estes has a terrific job to do He can't 
do it) alone He is gome to have to lay 
aside a great deal of his personal problems 


to go out and fight in our behalt Ile is 
eoing to need the 


business to “Back the I. A 


support of every love 


ot thre display 


D.° in a plan that has the earmarks ot a 


sound educational and constructive 


good, 
program. He's just like any of the rest of 
us, but with you display-minded people be 
hind him he wall accomplish much 


When the wat 


every ounce of ability and ingenuity to meet 


ends we'll have to bend 


the huge reconversion that will come to all 


organizations Intelligent planning = and 


thinking 1s going to be required of 
and director of the I. A. D. 


trom the cor respondence 


every 
officer Judging 
already being re 
staff, it 


Iestes 1s Pong to keep his 


ceived from the official looks as if 


President Dave 
bovs in line 


The I. A. D 


a very busy place 


headquarters at St. Louis 
With Presi 


estes in the driver's seat, 


has become 
assisted 


Roland 


dent Dave 
by that 
Spies, the 


managing director 
future ot the IT. A. D. 
taken on a new 


capable 
seems to 


have slenificance 


Plans are being made, programs are at 


ranged and schedules are prepared It is 


] 


the time when displadies and = displaymen 


ereat and small organize tor the 
of helping to make the [. A. D. a 


and bette 


purpose 
bigevel 


organization It is the time 


when every tellow display worker of. this 


association should go out and _ solicit 


bers imto the 


Mem 


fold of this association 


Everyone concerned with display should 
have a better understanding of the part 
of others who have a share in it. The dis 
playmen, the retailers, the display manu 
facturers, even the public all of us have 


an important stake in display, which has 


become such a influential 


be bet 


significant and 


part of retailing; all ot us should 


ter informed as to how this great force 


has been built and how it is made to work 
President Estes has sounded the clarion 
tor every ofheer and director to go out and 


hundreds of them. We 


displayman and display manu 


enlist new members, 


Want ever\ 


Publicity Director 


materials to 
In order 


facturer and seller of display 
help us increase our membership. 


to do a good job we need a membership 
that is large. In this way President Fstes 
can launch a program that will be satis- 


He's not going to 


figure for 


iving in its entirety. 


shoot at any ridiculous new 


members. He is simply going to trust to the 
good fellowship plan of the thousands of 
people in display to come in and help us 
Without such relationship there could be no 
Without this support 


display would lack the cohesiveness so nec- 


professional service. 


essary to its success. 
The I. A. D 


brands to exploit. Its 


has no stock to sell. It has 
ultimate 
promote the art of 


no private 

desire is to toster and 
merchantile decorating and window display 
advertising through the association of ideas 
pertect its 


and research; to educate and 


members to properly practice their profes- 
sion and to encourage active participation 
i! 


all things that have to do with commer- 
and industrial betterment. Now, 
breath organt- 


cial, crvic, 
vou know why we live and 
zation; why we want to make our profession 
a stronger one and why we want every 
person earning a livelihood by way of dis 
play to join the f. As DD: It’s up to you, 
Mr. Reader of DISPLAY WORLD, to help 
Write to Roland 


informa 


us do a really good job. 
Spies, managing director, for any 
tion, or better still, send him $5.00 for your 
dues. 

In his eagerness to get more display clubs 
members, Presi- 
trip south took 
stop-overs. His 
and 
Bronsing 


to organize and enlist new 


dent Estes on a_ business 
time out to 
first 


Chairman of the 


make some 


stop was at Memphis where he 


Board Joseph 
got in a huddle and organized a local club. 
Wray Williams, of the Williams Blue Print 
Company, gave a helping hand and to fur- 
ther assure President Estes of his coopera- 


tion, Wray 


bers in his 


is going to plug for new mem- 
South. 
We are mighty fortunate in having a travel- 
Wray Williams’ type 


1). membership. 


travels throughout the 
ing representative of 
plugging I. A 
traveled President 
he joined up with First Vice- 
Joseph \polinsky, 

immediately 


On to Birmingham 
Istes. Here 
President 
Joseph & 


Loveman, 


Loeb, and designed 


plans that culminated in the organizing of 
a local club L. L. Wilkins, Pizitz, and 
Paul Wertz, Burger-Phillips, helped out. 
With this trio in the front line trenches, 


we can look torward to a fairly good repre- 
sentation Apolinsky is 
members 


trom Birmingham. 


an old-timer at bringing new 
Let's hope you drop a line to vour long list 
of display buddies; we are counting on you. 


Board Turner, Zachry’s, 
plans for President Estes to 
\tlanta to help start an I. A. D. 


always 


member Gene 


is arranging 
come to 
been cooperative. 


club. Gene has 
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We feel sure he will be writing us) soon 
that he has turned the trick all by hin 


President there t 


and needs Estes 


meet the boys in person. 


only 





ae 


Frank Whitelam, display director for 
H. Fyfe & Co., Detroit, writes in that he is 
enlisting members. Frank is 


already busy 


a true and loyal always ready 
and willing to fullfill any assignment give 


him. 


supporter, 


Kenneth Hildreth, 
Stern & Mann 
word that he’s going to help to reorganiz 


director — for 
Canton, 


display 
Company, sends 
the displaymen of his city into a first class 
I. A. D 


local club. 


Malloy, Southert 
\ssociation, recently sent President 
Istes a very encouraging letter. He's g 
assisting the I. A. D 


This brings to memor 


(auy president of the 
Display 
roing 
to do his share in 
membership drive. 
Malloy and ten display men 
\ssociatior 


Educational Con 


the fine way 
bers of the Southern 
cooperated on the I. A. D. 
Chicago. His fast 


Display 


ference program. at 


moving postwar display sketch was ver 


interesting. Interwoven into theif progran 


were suggested plans for members of the 
display profession to promote forum meet 
study window display and_= display 


ings, 


merchandising principles and techniques 
maintain ethical standards and to seek win 
dow display counsel from the I. A. 1D. an 


the S. D...A: 


\ubrey 
Eleventh District is 
in helping to support President Estes’ men 


Maley, our board member of the 
On recor 


going 


also 
There are a lot of fine dis 
down Hollywood-way. We ar 
leave it up to Aubrey Maley t 
Here's more power an 


bership drive. 
playmen 
going to 
build a good club. 

good luck to Aubrey. 


The Cleveland Display Club at thet 
meeting spent most of their time discuss! 
the I. A. D. and its future. President FE. A 
Osterland said that a new ruling will be pt 
Cleveland club at the next 
proposal that evel 





sented to the 
meeting Ile made a 
member of the club must be a membe! 

the I. A. D. In other words, if you dont 
belong to the I. A. D. you can not belong 
to the local display club. This is an exce 


lent point. President Osterland has bee! 


reelected seven consecutive times his 7 
evidence of good leadership. He was 

cently issued a life membership engrav 

ona gold plate. The Cleveland club 1s st 

a fiftv-two-weeks-a-vyear club. To turthe 
establish President Osterland’s desire st r 


the I. A. D. membership increase, the (levé 
land Display Club will give a $25 War Bot / 
to the first club sending in the most me? 
starting with the month of Septembde 
[Continued on page 30] 





bers 














we SEPTEMBER, 1944 DISPLAY WORLD 





rogral 
of the 
n meet 
displa) 
niques 


ek Wil 


PROTECT WINDOW MERCHANDISE FROM SUN DAMAGE 


Merchandise is too hard to get these days to allow They insure constant window visibility and at the 
the sun to ruin salable window merchandise or same time help protect display material from damaging 
display fixtures. TRANSPARENT SHADES sun rays. No need to use venetian blinds, canvas strips 
help cut this waste. or awnings that hide your windows. 


Write today for descriptive folder, sample swatches and prices. 


More than 100,000 windows are now protected by Transparent Shades 


IMMEDIATE DELIVERIES 


11461 SOUTH BROADWAY LOS ANGELES 15, CALIFORNIA 
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For your Yuletide Displays “FACIL- ae 55 
FAB" offers an unusually beautiful line 

of Novelties and Flowers. On these = 

pages we present a few attractive 





numbers. 
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Y 
bs 
























HOLLY & BERRIE 
GARLAND 
No. 453 

Garland arrangement 

using 33 leaves and 11 

cherry size Berries. White 

leaves with Red Berries— 

Gold leaves with Red 

Berries. Overall size 48 

in. Packed 12 to carton. 

Eech $3.00 
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= PUPPY No. 557 
— White Puppy with Black 
MP flocked markings. Separate 
cz 4 Green sign with White tinsel 
el Shop Early. Multi-color Gift 
packages. Self-standing on 
Red wood base. 16 in. x 18 
in. high. Packed 6 to carton. 
Each $2.50 


BOW UNIT No. 456 
20 Large White Holly leaves ar- | 
ranged with 6 Large Gold Balls on f 
16 inch Red Bow. Overall size st \ 
approx. 27 inches os 
Packed 4 to carton. Each $5.50 





LOOSE SNOWFLAKES No. 558 
White Facil mounted on Construction Board Die-cut. 
SERB, Socdksere condones Per Doz. $1.00 
SR cok chives sccsce cl’ Per doz. 1.50 
{Le ae Per doz. 2.50 









HOLLY & BELL GARLAND No. 452 
Four Red cellophane Bells, two 5 inches and two 6 inches, with 10 Red 
metallic Balls and 41 large White Holly leaves in striking Garland. Overall 
size approx. 72 inches. Packed 3 to carton ............. Each $12.00 





ALL ITEMS SHOWN ON THESE PAGES ARE MADE OF "FACIL-FAB" 
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WRITE FOR FREE CATALOG 


al 
showing complete Line which can be seen and pur- 
chased through your local Display supplier. When in 
New York visit our showroom at ||! West 24th Street. 


HOLLY- CELLOPHANE 
BELL DROP No. 459 
Three opaque White cellophane 
Bells, ane 6 inch, two 7 inch, assem- 
bled with 32 large Red leaves into 
attractive drop. Overall size approx 

54 inches. 
Packed 4 to carton. . .fach $7.50 
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~ POINSETTIA . 

Red GARLAND CHRISTMAS TREE No. 551 
48 No. 450 Green Christmas Tree with Snow, 
ton. Three Red Poinsettios Gold and Red tinsel decorations. Set 
00 with Silver Ball centers, in self-standing Red base. Approx 


one 17 inches two 14 
inches, arranged with 
24 large White leaves 
into an attractive Gar- 
land. Overall size ap- 
prox. 72 inches. Packed 
3 to carton. 

Each $13.50 


16 in. x 27 in. high. 
Packed 6 to carton .. .Each $3.50 





SANTA SET-UP No. 556 


Red suit and hat with White flock trim. Silver 
buckle. Biack boots. Green Christmas Tree. Set 
up with Snow embankment. Approx. 19 in. x 
21 in. high. Packed 3 to carton. . Each $4.75 





HOLLY CLUSTER on BAR No. 454 


Six clusters of 3 Berries and 3 Leaves assembled on bar. White 
leaves with Red Berries—Green leaves with Red Berries. Overall 
size approx. 48 inches. Packed 6 to carton. .... .fach $4.95 


ALL ITEMS SHOWN ON THESE PAGES ARE MADE OF "'FACIL-FAB" 


l. A. D. NEWS 


[Continued from page 26} 


and ending on December 31. Here's your 
chance to win a $25 War Bond and at the 
same time help the I. A. D. Start now! 
Today! 


Managing Director Spies informs this de- 
partment that the St. Guild 
held a record meeting on August 15. Never 
before in their club's history has enthusiasm 


Louis Display 


so strongly prevailed to help the I. A. D. to 
its rightful place among the many other 
large associations. Right now the St. Louis 


largest I. A. 


it would be to 


club has. the I). membership. 


Just picture how nice have 
about fifty clubs with only one-half of their 
With Sid their 
new president, you can look for action and 
things accomplished. Sid Durham the 


fellow that so beautifully handled the mas- 


membership. Durham as 


Was 


ter of ceremonies spot on the I. A. D. quiz 
program at the I. A. D. Chicago conference 
June last. 

Phe much talked about distributive ed- 


ucational program designed by President 
Dave Estes 1s completed and ready for exe 
true that 


welfare of the profession 


cution. If it is every man owes 


something to. the 
to which he belongs, it is equally true that 
fulfilling that 


\ssociation§ of 


displaymen = are obligation. 


Phrough the International 
Display, its officers and its entire member 
field of display has achieved char 
This 


members, as well as 


ship, the 
acteristics of a 


1 


Hopes to 


protession. group 


inspire fellow 
and 
Display 


the beginners prospective members of 


its ranks has this trust 


taken up 
has embarked edu- 
that 


benefits for 


vigorously and upon an 


cational promises sound and 
the 


Poday, in probably one hundred cities in 


program 


constructive future. 


twenty-five states or more this distributive 
educational program of this association is 
expected to be put into service. It will em- 
brace important classes instructive in the 


many phases of display work that are calcu 
lated to train and educate newcomers to the 
field 

Under the Roland 
managing director of the I. A. D., 
will 


direction ot Spies, 
this pro- 
features 
dedicated to the display profession at large. 
His this will exemplify 
the spirit of the entire profession, seeking 
efforts 
in placing it on a sounder and more con- 


gram untold its many fine 


efforts in 


respect 


to gain a greater recognition of its 


structive basis 


Last month's report referred to a_ ten 
week educational program adopted by the 
St. Louis Display Guild. The outline is 
given in detail here, as it offers much which 
can be adopted by other clubs. 


1. Opportunities In Display Field Now And 
In Postwar Times: 


(a) Present lack of experienced display 


people makes it possible to learn a voea 
tion in this field 

(b) Women have worked into display field 
very well during the war and have prob 
ably made a place for themselves which 
will continue in other times 

(c) More and more opportunity of work 
tor designers and artists as display be 
comes Of greater importance to stores 

(d) Display budgets have been greatly in- 
creased in past few vears and importance 


DISPLAY WORLD 


of display in stores has been growing 
steadily. 

(ce) Modern trend is toward less permanent 
and on interior, 


for constantly 


structure in windows 


allowing for more scope 
changing displays. 
({) Television is on the horizon and _ will 


come within the province of the display 
profession, which will be responsible for 
all settings shown. 

(g) New materials to be available 
play unlimited for 


for dis- 
make possibilities 
future. 

2. Principles of Planning Displays For Re- 
tail Stores: 
(a) Necessity of knowing and understand- 
ing merchandise. 
(b) Importance of informative displays, 
which bring out the character of the mer- 

chandise. 
(c) Knowing how much merchandise to dis- 
play at one time. 
(d) Need of getting immediate attention for 
displays. 
and lighting for special 


(e) Use ot color 


day and night effects. 
({) Reflection of 
ality through displays. 


advance 


store character or person 


(g) Importance of planning and 
of sketching ideas before proceeding with 
work. 

(h) Correlation of 


window and interior dis- 


plays and coordination with advertising 
plans. 
(1) Value of working closely with merchan- 


dise departments so that the newest and 
most important goods is given due display 
recognition. 
3. The Material of Display: 
(a) Apportionment of budgets to cover var- 
ious display materials used in retail stores. 
(b) Uses of fabrics and papers of all types. 
(c) Uses of three-dimensional props and ot 
types. 
display 


fixtures of all 


(d) Substitute materials available, 


despite shortages, and their uses for 
display. 

(e) Mannequins, including their selection, 
cost, care and refinishing. 

(f) Making of display props and_ back- 


grounds in the department. 
4. Ready-To-Wear 
Windows): 
(a) Necessity of educated taste and knowl- 
edge of current fashion. 
coordination ot 


Displays (Interior and 


(b) Importance of acces- 
sories and other related merchandise. 

(c) Theories of two and three 
emphasis in ready-to-wear displays. 

(d) Abstract realistic 
ready-to-wear. 

Ley Use ot the 


or a style. 


one, color 


versus settings for 


“idea” display to sell color 


({) Importance of “Good grooming” in ap- 


pearance ot the mannequin and the gar- 


ments shown on it. 

5. Men’s Wear Displays (Interior and 
Windows): 

a) Supreme importance of good “forming” 


for men’s displays 
(b) Problem of varied and interesting back- 
erounds for merchandise which changes 
littl 


(c) “Idea” displays 


season to season 


as related to men’s and 


from 


boys’ wear 
(d) The 


making suitable display 


particularly suited to 


backgrounds for 


materials 


6. Home Furnishings Displays (Interior and 
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men's departments. 
(e) Importance of related merchandise, bot! 
in accessories and in sporting goods, ete 
(f) Use of color in men’s displays. 


Windows): 

(a) Value of as much 
background as possible. 

(b) Knowledge of furniture periods and the 
accessories appropriate to them. 

(c) Construction of actual or suggested 
backgrounds for furniture 

(d) Value of novelty ideas to liven tradi- 

point up modern furniture 


interior decorating 


groups. 


tional and 





groups. 
(e) Importance of the picture ii 
(emphasis on 


accessory 


home furnishings related 
merchandise such as bathroom accessories 
glassware, linens, etc.) 

(f) Interest can be created by skillful com- 
bination of various periods and influences 

(g) Use of small aisle units and ledge treat 
ments for interior home furnishings pro- 
motion, 

(h) Making use of all physical aspects oi 

furnishings spot. dis- 


interior tor home 


plays. 
7. General Interior Displays (Emphasis On 
Case and Ledge Trims): 
(a) Planning of seasonal changes for over 
all store picture. 
(b) Relation of display 
aspect of various departments. 
departments 
showing of related merchandise in all de- 


(Christmas. ) 

design to physical 

(c) Selling — other throug! 
partments. 

(d) Informational 
ance of point-of-sale displays. 


and educational import 


(ec) Use of fabrics and papers for interior 
trimmings 
(f{) Use of fixtures and three-dimensional 


props. 

(zg) “Theme” or spot displays placed in a 
number of departments 

(hy) Color’s importance in interior trim- 
ming. 

8. Signs and Displays: 

(a) Importance of effective routine for or- 
dering that they will be 
when displays are. 

(b) Possibilities of using color and_ shapes 

with dis 


ready 


signs SO 


for special sign effects to tie in 
play themes. 

(d) Necessity of signs for informational jol 
to be done by display. 

(e) Special machine 
hand-lettered 

9. Principles of Display for Utility Com- 
panies: 

(a) Necessity 


uses. of made and 


signs. 


for glamorizing staple prod 
ucts. 

(b) Possibilities of planning to show me! 

settings 

units 


chandise in home furnishing 
(c) Value of 
(d) Different 
interior displays. 
(e) Handling institutional type displa 
of informative display 


accessorizing large 


approaches for window al 


(1) Importance 


10. Display For Jewelry and Fine Mer- 
chandise: 
a) Rich character of merchandise must 


echoed in display. 


(b) Displays must be scaled to proport 
of merchandise 
and lighting 


possible ror 


(c) Importance of color 
(d) Different treatments 


dows and interiors 
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Au Entirely New Display 


Prop... 


GRAPE TRUNKS 





For WINDOWS 
and INTERIORS 


or 


Gorgeous Ledge Trims 


\ smart spring ledge or window irim 
as used by Wm. Hengerer Company 
of Buffalo. 


here is in a delicate spring color. 
| t 


The whole unit as used 


The foliage is the blossom of the 





cabbage palm from Florida with 


voile flowers. 





PRICES 


In the natural rough manner in 


which they grow . 


2 ft. each $ 2.50 
3 ft. each 5.00 
1 ft. each 7.50 
o> &. each = 10.00 


Order now for spring delivery as 
they are heavy and freight is rather 


slow. 





If you do not know our popular line of preserved 
spring foliage we suggest you write at once for catalogue. 


MORE DISPLAYS 


SANTA CRUZ, CALIFORNIA 
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USE 


LAUREL ROPIN 


FOR YOUR 


STORE and WINDOW 
HOLIDAY DECORATIONS 


Express 
shipments 


only 


HEAVY GRADE, MADE ON HEAVY CORD 


Suitable for Store or Street Decorations 


Per yard 
250 yards, per yard 
500 yards, per yard 


1,000 yards or over, per yard 


WREATHS Made of Laurel, Hemlock or Pine 


$ .14 
12 
11 
.10 


45c to $1.10 as to Size and Quantity 


Write for Price List 


We also manufacture Hemlock and Pine Roping. 


Prices about 30% higher than the Laurel Roping. 


CAROLINA FOLIAGE COMPANY 


MOUNT AIRY 


Order 
from this 
ad 


NORTH CAROLINA 








WANTED «oisptay” wines 


Sales representative covering all accounts in 


GA,---FLA.---MISS,---ALA.---TENN.---N, 6.---8, G.---LA. 


is interested in securing additional lines 


WRITE C. A. SMITH, 5 Ivy St. Bldg., N. E. 





ATLANTA 3, 











WANTED AT ONCE! 


Assistant to the display and advertising manager of 
the leading department store in a city of 50,000 in 


the Central East. 


Attractive salary with splendid 


opportunity for advancement. Give full information 
in first letter. 


Address “C. M.” 


Care DISPLAY WORLD 
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Local Contest Won 
By Jack Zealor 


In a local display contest sponsored | 
the Cuyahoga County War Loan _ Displ: 
committee, first prize of $100 was won | 
Jack Zealor, Fries & Schuele Compan 
Cleveland. Second prize, $50, went to Jol 
Reid, Milgrim’s, Inc., and Harold Ree 
Stern Company, won third award of $2), 
The contest was under the direction of | 
H. Fadem, Lyon Tailoring Company, and 
was held in connection with the Fifth Wa 
Loan drive. 


Store Design Business 
Opened By Brennan 

R. H. Brennan, after eight vears with the 
Wells Store as display manager and two 
years with De Jong’s, both of Evansville, 
has resigned in order to open a store design 
It is planned to expand the busi- 
ness later in the form of a separate organi- 
zation to specialize in displays, display ma- 
terial and installations. 


service. 


Change Of Jobs 
For Kazan 

The appointment of B. A. Kazan as dis- 
play manager has been announced by the 
Golden Eagle, Janesville, Wis. He was for- 
merly in a similar position with J. M. Bost- 
wick & Sons of the same city. 


Rosners Vacation 
In Montreal 

Mr. and Mrs. Vid Rosner, display man- 
ager and_ first respectively, at 
Selman’s, Louisville, returned recently from 
a vacation spent in Montreal. 


assistant, 


Blumberg Joins 
Mobile Firm 

Formerly with 
Atlanta, 
manager for many years, Lew J. 
has accepted a similar post with Metzger 
Brothers, Mobile. 


Muse Clothing 
where he was. display 
Blumberg 


George 


Company, 


South Bend Cancels 
Annual Window Show 

The annual window show which for sev- 
eral years has marked the fall opening at 
South 
duration. 


Bend has been cancelled for the 












We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 














Scotch Pine 
BRANCHES 


FOR CHRISTMAS 
(Do not drop their 
needles.) $4 per 100. 
) Write for particulars. 


. Box 231, Teroento, Ont. 


























923 NORTH COLE AVENUE 


~_ 
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—Particularly adapted to Mexican merchan- 
dise, sportswear and the like are these two 
easily made fixtures. The first, a shelving 
fixture, is logical for counter or table use; 
the ends are cut in the shape of a cactus, 
painted green. The second is a display 
stand cut in the form of a cactus and sup- 
porting shelves; the cactus is painted green 
and the shelves a contrasting shade— 


—Complementing the sketches shown 
last month in which display poles 
were the subject, here is another 
suggestion for their use with a per- 
forated plaque which serves as the 
hub. The circle is cut from wallboard, 
with the openings as indicated; this 
is inclined against a tall background 
panel in a contrasting color. Both 
plaque and panel give additional 
display space— 




















—Weather-beaten boards, rustic poles, bark and the like will 

be popular again this fall. The drawing indicates one use 

of this material, supplemented with cut-out autumn leaves. The 

unit can be used in the window, on a counter, or as a depart- 
mental display— 


—This column enclosure makes 
use of the popular "rope- 
shaped'’ wooden rods. The 
sketch shows a_ cross-shaped 
base with the corners filled in 
if desired, with quarter-circle 
counters. Generous display 
space is provided, and all 
merchandise shown is easily 
seen and reached— 














TIMBERTONE/'! 


Christmas Creations 


WINDOW BACKGROUNDS AND FLOORS 
INTERIOR WALLS AND COLUMNS 
SHOWCASES AND UNIT DISPLAYS 


No. 851—Deep Green No, 875—Gold and SNOWTONE BLOCK -- Approx. 8’x10’x16 
pattern on Xmas Red White spatter on Xmas Weight 1'; lbs. each. Packed six blocks to a carton. 
ground. Red ground. 6 C 36 blocks) 10.50 P C 
No. 856 — Bluish-White No. 880—Gold and Gray artons ( See oe ee -- $10.5 er Carton 
and Deep Green pattern spatter on Royal Blue’ |! to 5 Cartons... $12.00 Per Carton 
on Xmas Red ground. ground. Shown on background: SNOWTONE No. 917 

No. 879—Gold and Gray 

Spatter on Xmas _ Red 

ground. 


OAK VENEER 


--- IN SQUARES 


For panels, screens, niches, spot decorations OR for 
covering entire walls and floors. Just tack them up 
- or paste them. 


COLORS 


No. 53—Antique White No. 93—Aqua Blue 
No. 81—Antique Red No. 70—Antique Silver Gray 
No. 89—Silver Blue No. 99—Antique Gold 


OAK SQUARES—In TWO Sizes 


(Cut from regular Timbertone Rolls) 


SIZE: 11'%2’x11” $3.00 PER DOZEN 
SIZE: 17 x17’ $5.40 PER DOZEN 


PRICES 

3’x8' 3'x24 
» 645..... : .- $5.25 $15.00 
See 4.50 12.75 
- 851-856 . 3.25 8.75 
875-879-880 : . 2.79 7.50 
» G7 3.00 8.25 
» 924.. 4.50 12.75 
. 837 ; .. 4.50 12.75 
- 930 .. 4.50 12.75 
. 934 .. 3.00 8.25 
946 3.00 8.25 
(Add 50c cutting and packing charge 

on 8’ sheets) 


FROSTED XMAS RED BRICK 


No. 645—For toy shops, outdoor snow scenes, 
chimneys, Santa Claus backgrounds. Possesses 
he Popular TIMBERTONE brick texture, with 
ints of raised White Snowtone, and over all a i 
delicate tracery of wind-blown snow. , 





For windows, valances, store interiors, show cases, model rooms, 
I IN ROLLS fashion shows. 
3x8 Sheet $4.50 
3x24 Roll $12.25 
3x27 Roll $13.75 
(Add 50c cutting and packing charge on 8’ sheets) 


WRITE US FOR NAME OF AUTHORIZED JOBBERS IN YOUR VICINITY 


TIMBERTONE DECORATIVE CO., INC. 


15 WEST 24TH STREET NEW YORK 10, N. Y. 
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/ 
From kvery ANGLE 





Show windows flash their messages to catch the 






eye, hold the attention and create the urge 







to buy. 









So, too, from every angle of display construc- 





tion, we at Decorative create displays and dec- 






orations that are the foundation of effective 







window salesmanship. 








Approaching 50 years of Display Progress 
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Editorial 


Display's Greatest Contest: 
A Splendid Opportunity 

It would be difficult indeed to summariz: 
the volume of publicity put across to the 
American public by the window displays 
entered in the national display contest held 
in conjunction with the Fifth War 
The results were termed by those in 
connected with the promotion of 
War Loan as “startling.” Need 
that the contest, conceived by 
the War Advertising Council and sponsored 
by the National Association of Display In- 
dustries and DISPLAY WORLD, had the 
full support and endorsement of the United 
States Treasury. 

More important than the actual results 
if that is possible—was the positive estab- 
lishment of the fact that 
the surest of securing exclusive War 
Bond displays by the great mass of retailers 


1944 





Loan 
drive. 
timately 

the Fifth 


less to Say 


such a contest is 


way 


throughout the country. 

Since the contest just concluded was _ so 
successful, another is planned to spearhead 
the Sixth War Loan drive coming up in 
November. This will be the largest and 
greatest display contest ever held anywhere. 
To be conducted by the War Advertising 
Council, with the cooperation of the Na- 
tional Association of Display Industries and 
DISPLAY WORLD, the will be 
sponsored by at least eleven, and possibly 
national advertisers. A 


contest 


more, well-known 
total of more than $110,000 in War Bond 
prizes is definitely assured already, and 


this sum will probably increase substantially 
before the contest actually gets under way. 


At the present time 6,380 prizes are cer- 
tain, and each new sponsor added to the 
present eleven will increase this number 
by 580. An especially attractive feature of 


the contest is that department stores. will 
compete against department stores, specialty 
shops against specialty shops, and so on. 
In addition, the contest will have state, sec- 
tional, and national divisions. 

While full details will appear in the Octo- 
ber 15 issue of DISPLAY WORLD, the fol- 
lowing sponsors and the fields for which 
they will furnish the awards can be an- 
nounced: Textron, Inc., department stores; 
Abbott Laboratories, drug General 
Foods Corporation, grocery stores; Shell 
Oil Company, Inc., gasoline stations and 
Henry Disston & Sons, Inc., hard- 


stores; 


garages; 


ware stores; Bulova Watch Company, jew- 
elry stores; Cluett, Peabody & Co., Inc, 
men’s apparel stores; Sylvania Electric 


Nemo Founda- 
Congoleum- 


Products, Inc., radio stores; 
tions, women’s specialty stores; 


Nairn, Inc., furniture and floor covering 
stores; Clopay Corporation, lower price 
variety stores. 

The Sixth War Loan display contest of- 
fers a great opportunity to create a mech- 
anism that will be a potent factor in the 


success of the Bond campaign. It offers the 


sponsoring manufacturers a chance to pel 
form a significant public service by mobuiliz- 
ing the display facilities of many thousands 
of retail outlets. It offers participating re- 
tailers an opportunity to show leadership 
their respective communities. And, finally, 
it offers displaymen a splendid opportu ity 
to demonstrate the potency of display 
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THE COMING CLOTHING BOOM! 


SEPTEMBER, 1944 





DISPLAY WORLD 


Get Your Share---Prepare to Greet G. |. Joe, Your Old 
Customer with THESE NEW BISHOP DISPLAYS 

















FOR STANDING 59'x42" DISPLAYS, 
order (WS-44) 4-piece white woodstrip 
Stand with top and bottom supporting 


pieces @ $1.20 ea. 


FOR STANDING 


291/4"'x42"" DISPLAYS, order (S-44) 4- 
piece white woodstrip Stand @ 80c ea., 


f.0.b. Chicago. 


PLEASE 








944 
Py 


4* 
4 


me up." 





(RH44-11) “RE-OUTFITTING” 3-piece Display set: Each set consisting of one 

two Displays, each one 29'4”"x42” Printed in maroon, medium warm blue and_ black 
process All on heavy seasoned cardboard Price f.o.b. Chicago $15.75 per 3-piece set 
singly.) For all three Displays, you could have your own copy made locally same size 
paste over those shown; or bring them forward, creating a 3rd dimension 


ORDER DISPLAYS AND STANDS BY ABOVE CODES 





Display 


59” x42” 


and 
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A "natural" super-scoop for your 
| men's clothing windows and inte- 
i} Babe ; » ) ‘e0)) Vee riors. Millions of ''G. |. Joes" are 

Cart|] | : anxious to get back to civilian 
clothes . . . and they'll want new 


ones (their old ones won't fit!). 


Look ahead NOW to Victory 
and the coming clothing boom. 
Get set with these 3 human- 
interest "'Re-Outfitting” Displays 
that invite the discharged serv- 


iceman to come in and say, "Fix 


in photo-gelatin 
(Not furnished 


as 


panels 


ind 
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Malloy Outlines Plans vear. Contests are to be held in every Cit 
For Display Clinic where the distributive education program 
ilies Guy Malloy, president of the Southern operates, and the winner will attend the edu- 
eee -* o ; Me, - -at1 - - * ~ WH s1- . 
Display Association and display director for cational program in Houston. Similar con- 
and dee how jar Neiman Marcu Dallas, recently met with "ests are to be held in fifteen other Southern 
- “ « at « Py € « . * * * . . . 
: 2 oa i : . ate state < : z “née S I 
forty-two members of the Texas Distribu- ong d app ns (seis ch i ig 7 
/ tive Education Program at Inks lake during a See a ee. ee wr = — 
. their annual summer conference Mallo: judges will be professional displaymen. 
me . a eee Browning announced that a conference 1 
explained the over-all educational program WES : : 
to be developed in the display field as it has all distributive education staff members wi 
been planned by the Southern association be « alled > a oo Houston while th 
educational display program is 1n_ sessio1 


and M. A. Browning, state supervisor of é 
ee 7 : as ae : - He also announced that one delegate from 
distributive education. The chief topic of ha ere i ; . 
. : ree ¢ each distributors’ club established in pro- 
importance was Malloy’s forecast of an an- ; 

grams throughout the state will attend the 


nual display clinic to be held in Houston, : as : ; 
= e - Houston meeting at which time the first an- 
the first to be held during the last week ; : 
nual state convention will be held. 


next April. Members of the Distributive 
Education staff pledged their support to eat — 

Malloy, and plans were made for them to Arrow Readies Line 

contact art students in colleges and high For Overseas Gifts 

schools, displaymen and women, chambers In cooperation with the campaign to mail 


of commerce, and retail merchants associa- gifts early to men and women in service 
tion officials to describe the Houston pro- overseas, Arrow Decorating & Fixture 
gram. Company, 37 North Seventh street, Phila- 

Malloy also outlined a contest for all  delphia, has prepared a line of special pos- 
distributive education students who will be ters based on this theme. Descriptive cir- 
studying display during the coming school  culars will be sent on request. 


TRADE PERSONALITIES now By TONY BRINKER 


NW GUARD EVERY 
CENT writ Ute yy 








After the war—as before — 
you've got to keep going to 
get any place, especially 
when it comes to window and 
shelf displays. 


Highly competitive post war 
merchandising will demand 
better, more forceful displays. 
Color, size or beauty alone 
will not be enough. \\, 

YA E WAS Cone ACTVELY IN 
New, low cost, eye compelling — a eaae’ amore — 
MOTION displays will carry WAS BEEN CRE ORGANIZATIONS 


ai 
Al ; 
the merchandising burden in TREASURER SINCE ITS ORIGIN 
Ve es yy ds the post war market. Displays WIS PRINCIPAL HOBBY 15 HIS BUSINESS 
» Sas FOR @ 





CS 


. WHICH WAS FORMED ro 
that smile and rock, bounce AND WHict WAS BECO 


Ay 
and bubble, dance and sing! THE BEST KNOWN CONS a E Tpuay 
—— ADLER HAS ALWAYS “TAKEN GREAT 
— INTEREST IN DISPLAYMENS ACTIVITIES 





Before the war SpeedWay per- 

fected new, low cost methods we etna = sae 

of imparting life and move- ADVANCE THE SwiP 2 GROSS , 
ment to the displays of the PROFESSION ——. : IMME DIATELY 
nation’s leading advertisers. 


After the war SpeedWay will 
again lead the motion parade. 





Plan now to give your prod- 
uct this means of demanding 
consumer attention. Motionize 
with SpeedWay. 


Wiis omer HOBBIES ARE SELLING 
SpeedWay specializes in man- ne & gO gig ee tite 
ufacturing the heart of the DECORATIONS — ONE, THE SILVER STAR 
motion display — the power BORN AND REARED IN YANKTON, 

unit. Standard units include S. D., ADLER GRADUATED FRom 

small geared motors of vary- NORTHWESTERN MILLITARY 

ing power, speed, and torque; ACADEMY — 

the Motioneer, a pendulum 
motor for producing several 
types of oscillating action; and 
a complete line of display 
turntables. All are reliable, 
economical, and non _ radio- 

interfering. Send for our PRESIDENT, 


latest catalog. mE ADLER-JONES co., 
CHICAGO 


Broan WIS DISPLAY ——.. 
Display Motion Division IG COMPARY, Cocnee, AN 
| 

Pp y WAS THERE \\ YEARS... LEFT 
TO FORM THE ADLER-JONES 
COMPANY WITA HARRY SONES, 
CHEN DISPLAY DIRECTOR For BS 
MANDEL BROTHERS CHICAGO = 
ADLER'S Two SONS |) RicHARD AND 
VOSEPH OR., WERE ALSO GRADUATED % 
FROM NORTHWESTERN MILITARY 
rn ag ns ge 
1897 South 52nd Avenue CES INTHE PACIFIC. AND ae 

' ™ Mm 

CICERO, ILL. U.S. A. E ARMED FORCES IN EUROPE —— 
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FREDERIC SHIPMAN, Inventor and Manager 


will 
TI of the 


=| “NEW USE OF MIRRORS” 


$10n. 
















a has just been granted new U. S. 
: patent claims for another novel and 
amazing type of mirror window. 





Sketches and instruc- 


FRANCHISE FRANCHISE 
HOLDERS ti f installati HOLDERS 
ions Or instalation 
NEW YORK TORONTO 
Lord & Taylor ill b f d d T. Eaton Co., Ltd. 
BROOKLYN wl e torwarded to CLEVELAND 
Frederick Loeser & Co. The Higbee Co. 
CHICAGO || E hi = | C ST. LOUIS 
Carson Pirie Scott & Co. a ra nc ise O ers. Scruggs-Vandervoort- 
Barney. Inc. 
BOSTON 
Jordan Marsh Company INDIANAPOLIS 
L. Strauss & Co., Inc. 
DETROIT =x *k* x 
J. L. Hudson Co. PITTSBURGH 
Gimbel Bros. 
CINCINNATI 
John Shillito Co. TOLEDO 
The LaSalle & Koch Co. 
MILWAUKEE The 
Ed. Schuster & Co. RICHMOND 


Miller and Rhodes, Inc. 
ST. PAUL 
SAN FRANCISCO 


Schuneman’s, Inc. Fead e ric Sy h ' p man H. Liebes & Co. 


WASHINGTON 
PORTLAND 


S. Kann Sons Co. 
Meier & Frank Co., Inc. 


° 
7. oo & Co. Stud 10s SEATTLE 


Frederick & Nelson 





will be opened in New York during 
September, where several Christmas 
mirror windows will be on display. 


x *k * 


FREDERIC SHIPMAN 


BRISTOL HOTEL, 135 WEST 48TH STREET NEW YORK CITY 19 














\0 PRIORITIES 


IMMEDIATE SHIPMENTS 


CRYSTAL BEADS | 
DIAMOND DUST 
GLASS TINSELS 


will solve your decorative problems. 
Beautiful effects can be obtained 
by applying the Diamond Dust and 
Beads over colors as they reflect the 
color they cover and add sparkling 
beauty to same. 


Glass Tinsels can be supplied in the 
following colors: SILVER, GOLD, 
RED, BLUE, GREEN and BLACK. 


Write for Samples 


Edward C. Ballou Co. 


6 Varick St., New York 13, N. Y. 











New Patriotic 


SETS 


FLAG 


Ipeat for window and store decoration, and patri- 
otic displays. Flags of all Allied Nations in full 
colors, mounted on special shield that hangs or stands 
anywhere. Send for illustrated price list today. 


U.S. and ALLIED 


FLAGS 


U. S. and Allied flags in all sizes and 
materials. Write today for illustrated 
catalogue. 


REGALIA MFG.CO. 


Dept. 64, Rock Island. Ill. 
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—Here cold cathode is used for combination case, ornamental, and display lighting— 


COLD CATHODE LIGHTING 
{Continued from page 9] 

letters on the top 

Here is 


silhouetting the cut-out 
front of the cases very effectively. 
illumination, advertising, and 
combined in one installa- 


lighting for 
identification all 
tion. 

It is impossible to discuss the characteris- 
tics of different types of lighting without 
bringing in the big word economy, and that 
is where cold cathode again comes to the 
fore. This is due to the importance of the 
useful or burning “life” of a lamp no matter 
type it and long life has 
become a word meriting great consideration 
in the field of lighting. Consequently it 
can well be stated with pride, and directed 
straight at the economy classification, that 
one of cold cathode’s greatest contributions 
has been that of long life. Lamp life of 
10,000 burning hours has been common and 


ot what may be, 


expected. 

Such is the story of cold-cathode fluores- 
cent lighting, its description, characteristics, 
Seldom is a case found where 
favorably 


and its use. 
it can not be conveniently 
fitted into architectural plan 
where it can not become a part of the light- 
We hope it may 
contribution to 


and 
and design, 
ing picture of fine stores. 
be considered a_ beneficial 
the world of display. 


Detroit Club's Officers 
Plan For Sixth Loan 
Plans for the Sixth 
be held in November, 
meeting on September 7 by officers of the 
Detroit Display Club. William G. Toll, 
Sam's Cut Rate, the new vice-president, was 
in charge of the meeting. Other 
first vice-president, Oscar Luke, J. 


Loan drive, to 


War 


were discussed at a 


officers 
include: 
L. Hudson Company; second vice-president, 
Frank Whitelam, R. H. Fyfe & Co.; third 
vice-president, George Heidt, Crowley Muil- 
ner & Co.; fourth vice-president, Tim Picket, 
Frank & Seder; treasurer, Ralph D. John 
son, Hudson's, and Roy Heim- 
bach, Michigan Consolidated Gas Company. 

Charles F. Wendel, retired 
months ago as display director for Hudson’s, 
once more will be chairman of the display 
with the War Bond 


secretary, 


who several 


activity in connection 


drive. 





New Display Product 
Has Many Uses 

The Malros Company, 136 Fifth avenue, 
New York 11, has announced a new display 
product with many applications. Called 
“Colo-Cal,” the material consists of colored 
calcium in both fine and rock form. The 
product is available in a wide range of 
colors and is used much as sand and stones 
have been in the past—for beach scenes, bor- 
ders, backgrounds, floor covering, and _ the 
like. In addition to the standard colors, any 
given matched by Matlros. 
Other display products of the firm include 
“Shimmery Snow,” also of calcium; “Ice 
Chunks” and “Ice Rock.’ Complete details 
had by writing the above address. 


color can be 


can be 
Pergament Joins 
Scott Furriers 

Myles Pergament, formerly head of dis- 
play for Milgrim’s, New York City, is now 
with Scott Furriers, Inc., Boston. 








COMING UP! 


Autumn Begins—September 22. 

American Indian Day—September 29. 

National Letter-Writing Week—Octo- 
ber 1-7. 

Fire Prevention Week—October 8-14. 

National Business Women’s Week — 
October 8-14. 

Columbus Day—October 12. 

Better Parenthood Week—October 23- 
29. 

Navy Day—October 27. 

Girl Scout Week—October 29-Novem- 
ber 4. 

Hallowe’en—October 31. 

American Art Week—November 1-7. 

American Education Week — Novem- 
ber 5-11. 

National Pharmacy Week—November 
5-11. 

Election Day—November 7. 

Armistice Day—November 11. 

Red Cross Roll Call—November 11-30. 

Book Week—November 12-18. 























tones 
" bor- 
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EFFECT OF LEATHE 


. . « Price of Paper 


WITH 


A CLOPAY 
PRODUCT , 











Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 


OW IN STOCK! 














Heavy No. 800 Cellophane 


DRESS COVERS 


Large Size—8 inches by 21 inches 


>11.50 per hundred 


Order now while supply lasts 


NATIONAL HANGER CO., INC. 


545 Eighth Avenue, New York, N. Y. 











Beautiful non - priority 

aircraft stock. Perfect 

display panels, fix- 

res and other store 

equipment. Thicknesses 32” to 1/4”; small, large 
panels. Fir, Gum, ly Birch, Mahogany. Rea- 


sonable! Lists mailed on request. 


CARMEN-BRONSON CO., Dept. W 
160 E. Fourth St. Mt. Vernon, N. Y. 
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FOR YOUR SPECIFIC REQUIREMENTS 


MP CRMATIONAL tigate commemanres 


“The Houde of bideawmennd 





tah for Bowkiel “TRE STORY OF VITAMINS” 


wenden Convomaton * Taw Morate of Vildiomtved ee 





MACMEAIORM. VITAMIN commons 


—This display is being used on a national scale during September and October by International 


Vitamins Corporation; a counter display dispenser is used in conjunction. 


The entire campaign 


has its basis in an institutional and historical theme which is brought up to date by the side 


cards featuring laboratory research of the present time. 
by Hussey-Woodward, Inc., 


Civilian Clothes For G-I Joes 
Seen As Vast Market 


Retailers who remember the civilian 
clothing boom after the last war are look- 
ing ahead to the time following the Euro- 
pean victory for similar business. It 1s 
anticipated that several million servicemen 
may be discharged soon aiter Germany is 


defeated, many of them with a considerable 
sum to expend from mustering-out pay. 
this three unusual 


displays 


Anticipating market, 


human-interest have been created 


around the theme “Re-Outfitting Headquar- 
ters,” by Bishop Publishing Company, 427 
West Randolph street, Chicago 6. The first 
shows a sailor in uniform viewing his mir- 
rored “reflection” in civilian clothes; the 
second pictures a soldier and his wite in- 
specting a new suit, and the third depicts 
a soldier relaxing in an easy chair at home 
and thinking of the clothing he means to 


buy. 


Thanksgiving Day 
Is Fixed By Law 

To clear up doubt 
some displaymen regarding the ofhcial date 
future : 


any in the minds of 
now and in the 
in November. The 
The resolution 
of Thanks 
the Senate 


and House ot Representatives of the United 


f Thanksgiving day, 
it is the fourth Thursday 
date 1944 the 


definitely establishing 


23rd. 
the 


“Resolved 


for is 
time 
reads: by 


giving day 


States of America in Congress assembled, 
that the fourth Thursday of November in 
each vear after 1941 be known as Thanks 
giving day, and it is hereby made a legal 
holiday to all intents and purposes.” 
Display Club Visits 
American Fixture 

Members ot the St. Louis Display Guild 
were the guests of American Fixture & Mfg. 
Company, of that city, recently. Cocktails 


and buffet luncheon were served in the cate- 


teria, after which the displaymen were con- 
ducted through the plant in groups. The 
euides explained the construction of “Kor- 


The display was created and produced 
New York City— 


rect-Way" mannequins in detail, from the 
sculpturing of the original model to the 
application of the wigs, and showed the 
manutacturing steps which make possible 
the production of more than 10,000 manne- 
quins yearly. After the tour of the plant, 
the Guild’s regular business meeting was 
held. 


Haverback Wins 
Display Contest 

First prize of $100 has 
the “Gold Mark No-Seam” 
display contest to Al Haverback, Oppenheim 
Collins, Brooklyn. The following 


been awarded in 


hosiery window 


received 


awards of $25 War Bonds: David Ostlund, 
The Boston Store, Milwaukee; Robert 
Pichenot, Franklin Simon, New York City 
William EE. Mixon, Kresge Department 
Store, Newark; John A. Betz, Gladding’s 
Providence; William Arinow, Shillito’s, Cin 
cinnati; Leslie Dorsey, Oppenheim Collins 
New York City: J. H. Johnson, Weinberg 
Brothers, Chester, Pa.. and Edward Ander 
son, Touraine Stores, Boston. 


Stationery Manufacturer, Airline 
Collaborate On Store Display 


“The Wonderful Tomorrow, when al 
Your Letters will Speed by Air” is the slo 
gan around which an unusual window dis 
play is designed: it will be shown this tal 
by twenty-one leading stores. Eaton, makt 
of tine letter papers, and Pan-Americat 
World \irways collaborated in the desig 
ing of the itinerant display unit which d 
picts the effect of air mail on the futur 
Three of the displays were produced by \ 
I.. Stensgaard & Associates, Ine., Chicag 
and are scheduled for showings of one wee! 
each in the larger cities. 

Assistant Appointed 
By Milwaukee Store 

Dorothy Svager has been named assistal!! 

to Jack Rice, display manager, at the Seats 


Roebuck & Co. North store, Milwauk 
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Sorry, : 
only one copy to a company. 
r =e ee ee ee eee oe 
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catch the eye 


Ribbons are “salesmen-by-sight,” 
Their beauty and lustre stop the roving eye. 
Their pliability and bow-ability lend themselves 
to attractive designs of many kinds. 
Use Ribbons by Taffel for greater eye appeal. 


"i 








Taffel Bros., Inc., 
95 Madison Avenue, 
New York 16, N. Y. 


Courtesy R.H. Macy. N. Y- 


Send me a copy of the new “Taffel 
Tales” as soon as it comes off the press. : er , ? . 
There’s showmanship in selling. See how others in your field 


Signed use ribbons to sell their merchandise. Mail the coupon to have a 





copy of the new, enlarged ‘‘Taffel Tales’’ reserved for you. 


TAFFEL BROS, INC. 


95 Madison Avenue « New York 16, N. Y. 





Address__ 








City State 
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Something New! 


Unbreakable 
MILLINERY 


HEADS 


with Modeled Wigs, to 
solve the problems of your 
window and interior dis- 
play. Write for photo- 
graphs. 


Besides our well known mil- 
linery heads with horse 
hair wigs, we are also pre- 
senting a quality line of 
full size 


MANNEQUINS 
& 


NEW STYLE STUDIO 


63 Madison Ave., New York City 16 














OUR ENTIRE LINE OF 


MANNEQUINS 


NOW 
READY! 


The popu- 
larity of our 
high-class 
manne- 
quins is 
well known 
throughout 
the country. 

In spite of 
the tremen- 
dous de- 
mand we 
have main- 
tained our 
fine quality 
and fast de- 
livery serv- 
ice to our 
vast clien- 
tele. 


Write for Photos Today 


DISPLAY MANNEQUIN, Inc. 
257 West 17th Street © NEW YORK 


CHICAGO: The Fixture Mart, 314 Jackson 
Blvd. 


MONTREAL: Modern Display Fixtures, 460 
St. Catherine St., West. 
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By FRANK G. BINGHAM = 





All those who entered the Fifth War Loan 
window display contest sponsored by the 
National Association of Display Industries 
and DISPLAY WORLD made a very valu- 
able contribution to the war and to the 
future of display. Only a small percentage 
could win the prizes, but the effort each in- 
dividual entry contributed to the whole suc- 
cess of the project can not be measured in 
If by some magic yard- 
Bond 


Bonds or money. 


could measure the total of 


sales these displays created every entry's part 


stick we 


would seem very large indeed! 


Looking over the winners, nearly any con- 
testant could say: “My display was _ better 
than that one!” What you think great, is 
great. Likewise what the five judges 
thought great was great to them and out of 
their selections came the winners of the 
War Bonds. And since four of the judges 
were “laymen,” they 
section of the public these displays 
intended to sell in the first place. 


represented a cross- 


were 


Every day we hear of new discoveries 
for postwar, from itchless wool to floating 
glass. Joslin, public relations 
director for FE. I. Dupont de Nemours & 
“Hosiery derived from air, water 
and coal, a wonder of prewar days, is but 
the forerunner of many innovations from the 
same source, ranging from shoes that con- 
tain no leather and window that 
contain no wire to machinery bearings that 

Speaking of homes he 
“Lighting will be auto- 
matic, governed by electric ‘eyes’ sensitive 
to outside variations in the daylight. The 
inner walls will be adjustable so that sev- 
combinations of rooms can be ar- 
One-hali the fuel will heat it. 
will be good for lifetime 
wear. The electric bills will be smaller. 
Electric lamps that lasted 1,500 hours in 
1939 now last 2,500 hours, give 12 per cent 
more light and cost from 12 to 17 per cent 
(The last figures are good when 
management wants to cut down on the win- 
lights.) 


Theodore G. 


Co; Says: 


screens 


contain no metal.” 
went on to say: 


eral 
ranged. 


Plastic surfaces 


less.”” 


dow 
The most interesting of all discoveries 
to me is the one that takes soft wood and 
hard by impregnating it under 
with a cheap, colorless chemical 
The August Digest 
has the article and if you haven't already 
read it, don't The title: “Super- 
Wood has Arrived.” 


makes it 
pressure 
compound. Reader's 


miss it. 


A former displady, Velma Torzewski, who 


visiting her sailor husband in San 
Francisco, took time off to tour The Em- 
porium and got acquainted with W. W. 
Rowley and his capable staff. Being a good 
reporter she got well as names 
and was treated royally even after going 
through a large door marked: “Positively 
No Admittance.” Here she met the assist- 
ant stylist, Nan MacWilliams, who escorted 
her through the various display rooms. The 


Was 


news as 


sign room recently remodeled is in charge 


of W. Yu, 


of absence to 


who at the present is on leave 
appear in the Paramount 
picture: “Thirty Seconds Over Tokyo.” His 
assistant, R. Belfeore, served with the Mar- 
ines at Guadalcanal. The men’s displays 
are handled by A. G. Rohl and E. Dasch. 


Shoes are expertly handled by Annie 


Marconi and Norma Toro. Artist, M. 
Shiene. . . . A. 
manager, has the windows, assisted by Jean 
Shaw, Ray Ann Iwerson, Jean Kniars, and 
Dody Hadley. . P. A. Bunker, assistant 
display manager, has the interiors and is 
assisted by R. Guilder, M. Dilkey, and V. 
Fina. ... Mrs. G. Hunter, head stylist, was 
on vacation visiting her soldier husband. 
My reporter also said that Rowley is a 
“peach of a fellow” and who am I to deny 
such a nice seasonal remark to a man who 
really deserves a bushel of them? 


Wordisplays: Paul Pierce has been ap- 
pointed display manager of Sisson Brothers- 
Weldon Company, Binghamton, N. Y. 
he was with the Oneonta Department Store, 
Oneonta, N. Y., for the past twelve years. 

Flash! Thelma Spence, charming and 
capable assistant to Guy Malloy, has won 
the prize of the Southwest—Guy himself 

. they were married August 26... . Con- 
gratulations, Guy, and to you, Mrs. Guy, 
may happiness always be your best display. 

. still in Dallas we report that Sam Shaf- 
fer, product of that Brooklyn genius of 
Texas, Ted Solomon, is now the new dis- 
play director ot Titche-Goettinger Company, 
Dallas watch their windows grow—he 
may use trees. Mary Hunter, display 
manager of Utica, attended her 
first display convention at New York and 
was thrilled two ways ... the exhibits and 
second, but important, her husband 
met her there; he is a captain in the field 
artillery. ... Clem Kieffer, the Buffalo ex- 
ample of everything a displayman should be, 
gave Mrs. Richard Staines and the writer 
an idea how to men’s mannequins 
single-handed and_ still not wrinkle the 
trousers . . . fasten two short pieces of %4- 
inch pipe to the wall about a foot above 


Berger's, 


most 


dress 


| 


| 





Jarney, assistant display# 











ovonel 


CUSTOM-BUILT MANNEQUINS 
AnD WIGS 





HEDY 


A New Wig Makes a New Mannequin 


CORONET WIGS... available immediately .. . add 


new life, sparkle and charm to your present models! 


New CORONET WIGS, inspired hy the latest coilfures 
featured at the 1944 International Beauty Show, 
held recently in New York, are made of the finest 


imported hairs. ( Their artistic, dramatic designs 






Mare WEANNA- 
ey 






do wonders for your mannequins. 


dasch.f i 3 a “— : _ 7 Why not order them 


Annie 






. was 
band. 
is ale 


ies ia _ MARY 
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GREER 
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EQUIPMENT 
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INVESTIGATE NOW ... this 
superior line of decorative sur- 
facing materials... 


PLASTEX 
VENEERS 


in a variety of popular 
and new designs including 


BRICK, STONE, GRASS, 
WOOD, CONVENTIONAL 
and NOVELTY FINISHES 


A quality product to meet the discrim- 
inating demands of displaymen and dec- 
orators for show windows, store interiors 


and showrooms. 


Rolls—36 in. wide, 24 ft. long 
Sheets—36 in. wide—8 ft. long 
e 


Write for Samples 
i 
PLASTEX DECORATIVE 
PRODUCTS 


269 CANAL ST., NEW YORK CITY 13 











CEDAR BARK 


¢ CEDAR POLES 
¢ BIRCH POLES 
¢ CEDAR SLABS 
¢ BIRD HOUSES 


® RUSTIC & BIRCH 
DISPLAYS 


e RUSTIC FURNITURE 
© 


RUSTIC FURNITURE 
CO., Inc. 


Phone—Day: 68—Night: 147 
WILLIAMSTOWN, N. J. 




















THAYER & CHANDLER AIRBRUSH 


particular artist 


Catalog 


CF THAYER & CHANDLER 
910 W.VAN BUREN ST., CHICAGO.ILL. 
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the mannequin’s shoulders and far enough 


apart to slip the arms over it to hold it off 


the ground ... then slip the trousers on just 
like that in a jiffy... . Seventeen, that new 
magazine for the high school girls of Amer- 
Helen Valentine, is on the 
most high school shops in 
stores will become Seventeen Shops over- 
Buck Bowen, The Hub, Chicago, 
Strom as his designer: she was 


ica, edited by 
newsstands ... 


nient: . . 
has Jane 
formerly with Goldblatt’s for two years. 


American Fixture Signs 
Dussling, Sculptor 

W. K. Dussling is now with American 
Fixture & Manufacturing Company, St. 
Louis, as a mannequin sculptor. He was 
formerly with L. A. Darling 


Mich. 


Company, 
Bronson, 


New Display Head 
For Messinger's 

Display for the three Mes- 
singer's, New York City, will in future be 
Mann formerly of 
Shops. 


shops of 


directed by Drieband, 


Canterbury 
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Change Of Title 
For Tackney 

An announcement by L. C. Lippman, pres. 
ident, Tool Shop Sporting Goods Company 
Detroit, states that the firm's former display 
director, Edward H. Tackney, will in futur 
carry the title of “director, visual promo- 
tion.” “Tack” will have complete charge oj 
all visual promotion, exclusive of general 
advertising in which he will function in an 


advisory capacity. 


Pierce Takes Over 
At Sisson's 


Formerly with the Oneonta Department 
Store, Oneonta, N. Y., Paul Pierce is noy 
director for Sisson Brothers-\\ el- 


Binghamton, N. Y. 


display 
don Company, 


Change Of Location 
For Bert Smith 

Bert Smith is now 
Stanley's Department 
He had been with a firm in 


display manager for 
Store, Troy, N. Y 
Altoona, Pa 


By TONY BRINKER 





Dewars ACTIVE IN 
PN DISPLAY CIRCLES 
EDDIE WAS PRESIDEAT 
OF THE MILWAUKEE 
DISPLAY CLUB IN 
1943... PRIOR To 


OF TS OFFICERS 
FOR TWO YEARS 
FOR 21 YEARS WAS 
with SCHUSTER'S, 
MUWAUKEE , THE 
LAST 10 OF “THEM 
AS DISPLAY DIRECT- 
OR FOR ALL THREE 
OF THE FIRMS 
STORES. ANO WITH 
A PERSONNEL OF 
45 UNDER His 
SUPERVISION. 
AFEW MONTHS AGO } 
WE RESIGNED Ar 
SCHUSTER'S AND 
JOINED THE HOME 
OFFICE OF SEARS, 
ROEBUCK & CO., 
CHICAGO, IN A 
RESPONSIBLE POSITION. @ 


shin | 


SEARS, ROEBUCK 




































Ws CWIEF SPORTS ARE BOWLING, GOLFING AND FISHING. 
%\S 38, MARRIED AND HAS ASON, ‘RICHARD , WHO 1S ZYEARS OLD. 
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od New! Exclusive! 


npan) 


“| FACIL BENGALINE!! 


rge Ol 





















eneral 


in an We now have Facil Bengaline available in ALL CHRISTMAS COLORS— 
Red, White, Royal Blue, Emerald Green, or Gold; 38 inches wide— 
$1.50 per yard 


ALLIGATOR LETHOR—54 inches—now available in 
the following Christmas Colors: Red, White, Royal 
Blue and Emerald Green—$6.90 per 12-yard roll. 





rtment 
S how 




















is, CHRISTMAS PAPERS—Our complete Christmas line 
of 26-inch display papers is now ready. A complete 
booklet of samples and prices will be rushed to you 
on request. 
iM RIBBONS—Now on hand for immediate delivery; a 
“ y complete stock of Satin Ribbons, Fancy Ribbons, Gros- 
. grain Ribbons, Facil Grosgrain Ribbons, etc. Write 
for samples. 
Be sure to write for our 28-page Christmas 
KER catalogue showing our complete line of 
— flowers, novelties, decorative pieces, display 
papers, fabrics, ribbons, etc. Sauadaeneascicunerectereeieieaeapeeee ee ae 
JAMES A. COLE COMPANY 
235 FOURTH AVENUE NEW YORK CITY 3 


































GAY AND COLORFUL 


IN TRADITIONAL CHRISTMAS CHARM 
TO BRIGHTEN EVERY STORE NICHE 

















Lonnoy DIspays 








TOY SOLDIER 1028-1030 FORBES STREET , eee a 
14-inch $15.00 doz. 15-ine 50 ea. 
24-inch $ 2.50 ea. PITTSBURGH, PA. 











== ee ee 


‘Se 


—— 


PASTEL ANGEL BELL POINSETTIA JOLLY SANTA CANDY STICK SANTA 
12-inch $3.00 ea. 18-inch $2.50 ea. 18-inch $3.00 ea. 15-inch $3.00 ea. 
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TRAFFIC STOPPERS 


for your Christmas Displays 

























The pendulum swings... back to a buyer’s market again! Christ- 
mas displays will need greater “‘stopping power” to get their 
message across, and bring the shoppers in. Here are the “stop- 
pers” you need...clever ideas, rch in human interest... beautiful 
designs by top-flight artists... brilliant colors for a brighter Christ- 
mas season. You'll find many in the big Sherman line...a great 
array, for the year’s biggest season! Save endless worry and time 
by starting your displays with a Sherman panel—well begun is 
half done! 


THE QUICK WAY TO BEAUTIFUL BACKGROUNDS 
For quick changes of background, choose Giant-Curve’s precision- 
molded beauty. A full, eight feet in height, it’s rigid and self- 
standing ...a life saver for overworked display staffs! 

FREE IDEAS FOR CHRISTMAS DISPLAYS 

Be sure to get your copy of the new Sherman Christmas catalog. 
It’s crammed with ideas... pictorials and roll-design materials, 
displayed in full-color. Write for your free copy today! 


Sheunan 


Paper Products Corporation 


Newton Upper Falls 64, Massachusetts 











Pacific Coast Factory: Los Angeles, California 


Branch Warehouses in New York, Chicago, Atlanta 
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28” on 
bows t 
| toa 


Finish 
wide 
Groovy. 


PRIC! 
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Maharam again sets the pace with a collection of new and novel 





— : f : 
holiday display items. Below we show a few numbers from our stock 
ful which includes FABRICS, NOVELTY DISPLAY PAPERS, FOIL PAPERS, 
7 PANELS, EAGLES AND STARS, WOOD DISPLAYERS, ARTIFICIAL 
SNOW, SCATTER HOLLY, TIMBERTONE-SNOWTONE and VELUR- 
- TEX. Place YOUR orders Early! 
ne 

is 


»S 
Nl- 


If- 


0, 
© 


Is, 





No. 156 BELL & BOW UNIT 


28” overall. 5 Red cellophane bells, Red foil 
bows trimmed with Silver scatter hollys. Packed 


| te a box. PRICE $2.15 Each. 


No. 415 CELLOPHANE FRINGE 
BACKGROUND WIDE CUT 
Made of flameproof translucent) White Cello 
phane Can be obtained in any length drop 
When ordering, specify the running yards re- 
quired and the drop required PRICE $1.25 





Sq. Yd. 

No. 414 CELLOPHANE TREE 
42 hich, flameproofed translucent cellophane 
wired branches Set in a White plaster pot 
rich looking Colors White, Emerald Green 


Pink, Light Blue, Dark Blue. PRICE $8.25 Each 
No. 3001 CANDLE GIFT UNIT 


Red candle 22” White frosted circle. Red lacquered paper leaves, 
White frosted balls » high 3° wide. Electrically wired for 
lichting. Packed 1 to a boy. PRICE $20.95 Each 





\ 
H-101 WOOD SIGN SCROLI 
\ Finished in White lacquer. Base 4” deep x 16 
wide x 1” high. Beveled depth Height 17 
. Grooved for sliding in sign measuring 13'4 x 18”. 
: PRICE 85.00 Each. 
‘ G-411 LONG NEEDLE PINE 


Sizes vary from 24” to 36”. Natural 
preserved pine sprays, artistically col- 
ored. White, White /Pink, White /Char- 
treuse, White /Arctic Blue Packed 6 to 
a carton. PRICE $3.80 Each 





“The House of Service” 
UNITED NATIONS FLAG SETS 


35 flags, gilded stand, flags approxi- 
mately 4” x 6 lustrous quality taffeta 





painted staffs gilded spears 17 staffs 
15” long balance 10” long” overall di- 
mensions 36” wide x 20 high. Packed 


on ( Hl PL ASTHC RING SET in carton ready for display PRICE N EW YORK | 9 cae | 30 WEST 46TH ST. 
eae, ee ee ne silica lll cian CHICAGO — 6 EAST LAKE ST. 
_ LOS ANGELES—8!9 SANTEE ST 


Set of 
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HAND-WOVEN 
MATS 


We carry a complete line of 


hand-woven mats, particularly 
selected for their unusual weave 
and designs. Ideal for  back- 
ground display. Available in 
three sizes. 


3. feet by 5 feet each $2.25 

feet by 5 feet each 3.95 
tf feet by 5 feet each 4.95 
Also BAMBOO POLES: 
1x46", per pole $ .30 
“af x9, per pole 1.75 
|! 12. per pole 2.20 
i x6 6" . per pole L25 
2”x12°, per pole VAS 


TROPICRAFT 


535 SUTTER S$ 
SAN FRANCISCO 2, — 
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2—10' high Giraffes 

2—Life Size Water Buffaloes 
3—Life Size Camels (lying down) 
3—Life Size Camels (standing) 
|—Life Size Bear 7' high on hind legs 
|—5' high Elephant 

3—Pigmy Rhinos 





For Sale 


The above good for Walk-Through Shows, Circus Displays, etc. 
Write for Prices 


Messmore Damon Studios 


400 W. 27th ST., NEW YORK CITY 


1—Zebra 4' high 

1—Life Size Polar Bear 
4—Popeye Settings 8' long each 
!—12' high Jumbo Elephant 
|—Indian Group life size 


American Indians 


I—Jack & Jill about 7' high 























SPRINKLE 
COLOR and APPEAL 


Around Your Window Displays 
LATEST FALL COLORS NOW PRODUCED 


Your window floors look different when 
your displays are set off with either 
Wood Flakes, Kubes. Chips, Shredded 
Fibre, Stones, Sand, Cork, Tan Bark. 
Tinsel, Pearl Chips, Sea Shells, ete. 
Latest Fall and Xmas numbers. 


Made in all rich, standard colors and in 
combination of colors. Good for open 
areas around tree trunks, posts, odd 
spaces. Leading stores have used KEW- 
BEE-KUT PRODUCTS for years. 


Inexpensive and most sensational way 


of solving your floor problem. Can be 
reused many times. 
NO PRIORITIES NEEDED—PROMPT 


SHIPMENTS—SEND FOR CATALOG 
AND FREE SAMPLES. 


_ Manufacturers Tiling, 


way 


(Trade Mark Reg. U. S. Pat. Off.) 
PRODUCTS 


National Sawdust Co., Inc. 
Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 








$1500 Display Design Contest 
Announced By Darling 


Realizing that many of the most practical 
display ideas come from the men and women 
in the retail stores, the L. A. Darling Com- 
pany is offering prizes to encourage those 
regularly engaged in display work in any 
store to enter their ideas tor the design of 
displays. 


Thirty-two prizes will be given, all War 
Bonds: First prize, $250; second prize, $200; 
third, $150; fourth, $100; — fifth, 
eighth 
twenty-four 


sixth, 
seventh, prizes, each $50; then 


prizes of $25 Bonds. Entries 
will be judged under the supervision of Jess 


F. Maxwell, Darling’s chief designer. 


November 15. The 
All entries must be postmarked 
November 15. 2. 


clearly drawn with 


The contest closes 
rules are: 1. 
not later than midnight, 
\ll sketches must be 
dimensions indicated, and bear the entrant's 
and title. 3. All 
entries become the sole property of the L. 


name, address, store name, 
\. Darling Company, without recourse. 4. 
Phe decision of the judges will be final. 


In announcing the contest, Trowbridge H. 
Darling, says, “We 
already have scores of postwar display de- 


Stanley, president. of 
signs in advanced stages, but we want to 
make sure that every displayman or woman 
has an opportunity to make his practical 
realities.” 


ideas become postwar 


Ideas may be submitted for metal, wood, 
following 
equipment  (card- 
holders and. ticketholders); garment racks 


or composition displays in_ the 
classifications: Pricing 
and costumers; metal stands; base designs; 
variety store over-counter displays; counter 


bin hardware; novelty displays: construc- 


tion features (only) on mannequins and 
iorms—such as arm fittings, movable waist. 
base construction, and supports. All en- 
tries should be addressed to the L. A. Dar- 


ling Company, Bronson, Mich. 


THINGS TO COME 
[Continued from page 5] 


understand and know products and at. thi 
same time they can compare competitive 
products. 

“Related Selling” 
the war. In the past few years we have 
seen and heard and learned something about 
“Ensemble Selling.” Related selling will be 
on a much larger scale. It will grow rap- 
idly because it will help the retailer in 
many ways. It will make larger ticket sales 
It will help the select related 
items in a professional manner. It will ac 
complish more dollars of sales per square 
foot for the retailer. It will help reduce the 
cost of selling. 


will grow rapidly aiter 


customer 


There will be more national advertising 
of related items. By that I mean different 
manutacturers of related items will get to 
gether and use black and white or color in 
the showing of their products. For exam 
ple, a candle company, a match compan) 
and a luncheon cloth manufacturer can d 
a better job, perhaps, than the candle com 
pany can do alone. 

Yes, retailers now do a fairly good job 0! 
related promotion but not such a good jol 
of related selling in the store. Because 0! 
related national advertising, the public will 
become more conscious of buying related 
retailer will be 
encouraged to do more about showing suc! 


merchandise and thus the 


merchandise. This means a bit more flex 
ibility in stores—for example, the showing 
. 4 : eee: 
ot some hose in the shoe section and 0 


showing and being able to sell the wall- 
paper and special paint with the drapes and 
carpet. 

We will have more interest in open dis 
play, not just the counter bins with a ticket 
that divides the sizes. Many large stores 
are now. giving considerable specialize! 
thought to the 
We will animate these open dis} lays 
s DV 


° - j 
improvement of open als 
plays. 


by various means. We will have devic: 
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which the customer can pick up an earphone 
and listen to an interesting discussion about 
the article—the talk being by some nation- 
ally known person. At the same time, the 
person will be looking at the article and 
listening to the interesting description. We 
know for a fact that retailers would like to 
have the services of national figures in con- 
nection with retail selling such as is pos- 
sible in national radio programs. There 
will be ways and means of getting person- 
alities and voices as well as visual demon- 
strations directly associated with the arti- 
cles on open display—again for the purpose 
of more “human interest.” 

After the war we must do more about the 
training of sales people. Everyone con- 
nected with retailing appreciates that retail 
selling has really taken a terrible slump 
during the war. Sales people are very in- 
different and they seem to believe that per- 
sons are lucky if they find anything such 
as they are looking for. Now is the time 
for sales people to tell customers why it is 
important and wise to buy a quality prod- 
uct and article. There is less resistance 
because more customers have the price. 
Sales people should be trained to tell cus- 
tomers more about the standard values that 
they are obtaining in good quality merchan 
dise. We believe they should go so far as 
to emphasize the value of the branded name 
m the article and, further, tell the custome 
that if he is satisfied he of course will want 
to return to this same store and buy the 
same brand of product the next time. 

We may, aiter the war, see retailers and 
manufacturers establishing highly special 
ized sales training courses and schools. Be- 
‘ause of chemistry, electronics, plastics, en- 
gineering, ete., it will be necessary for sales 
people really to know their job. Further- 
more, the customer likes to buy trom a 
sales person that is interesting and knows 
what he or she is talking about. We predict 
there will be more and more devices and 
demonstrations that will really be helpful 
in telling the customer the facts in a con- 
vincing and professional manner. 

We believe that very little investment has 
been made by retailers and manufacturers 
alike in the professional development of re 
search by which scientific methods of dis- 
play and demonstration and selling are ar- 
rived at. Compared with research in engi- 
neering and manutacturing, the research de 
voted to the science of display and_ selling 
has been insignificant compared to the meth 
ods that must be organized and employed 
In the future. 

The retailer's problem is one of reducing 
the cost of distribution. Therefore, this is 
a science that deserves an investment ot 


he same 


millions in order to accomplish t 
results that have taken place in our past 
generation with regard to mass production 
and reduction in the cost of manufacturing 
It is now high time for distribution to think 


seriously about improving the science of re- 


tailing, Retailers must encourage thei 
People to study products more carefully with 
the change of materials, designs and func- 
tions of products. 


This war has brought the manufacturet 
and retailer much closer together. Such re 


ationship will continue. In years gone by 


aft 


nufacturer who developed a good prod- 
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WANTED 


FOR 


GOODYEAR 


Store Planning and 
Display Division 


We Have Several Positions with Unusual Possibilities for the Future 


Store Planners or Fixture Layout Men, Store Architects . . . also 
men with a limited amount of architectural drawing experience. 
Must plan complete store display fixture layouts for stores and 
dealers. Previous experience with fixture manufacturer, depart 
ment store, or chain preferred. 


Field Display Representatives. We have an unusual opportunity 
for several merchandising minded field displaymen with chain store 
experience. They will be responsible for store fixture installations 
and display arrangements as per plans supplied by home oftice. 
They will also conduct an educational program in the field so that 
displays and store arrangements can be kept up to date tollowing 
our formula. Must be able to sell the field on the advantages of 
proper display. 


Store Planner. Architectural draftsman to plan complete store fix 
ture layouts, following our formula, and to plan departmental ar 
rangements for self-selection. Design experience helpful, but not 
essential. 


If you believe you can qualify for any one of the above positions—or know 


of anyone who can qualify—write, outlining past business history in detail. 
State salary expected. 


T. G. PLUMB 
SALES AND OFFICE PERSONNEL 


GOODYEAR TIRE & RUBBER COMPANY, Inc. 


AKRON 16, OHIO 














LUCITE 
EQurpmenT | PERFORATED BANDING 


Largest and most complete stock 
of Display Materials carried in the Silver, Gold, Red, Emerald, Royal Blue, 


NORTHWEST Aqua, Black, Pink, Fuchsia and White. Fine 


MANNEQUINS @ RACKS @ HANGERS for many display uses. 

ARTIFICIAL FLOWERS @ GRASS MATS ’ 

BACKGROUND PANELS @ LUCITE Rolls, 2 inches by 12 yards, each... $2.50 
Flacs a ht yl 1vW s “cab ene Rolls, 3 inches by 12 yards, each. . $3.25 


SEND FOR CATALOG 


LY 





Samples on Request 


W. C. HURLOCK 


4105 TAYLOR AVE. DREXEL HILL, PA. 











1417 FOURTH AVENUE, SEATTLE 1, WASH. 








PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS 
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FREE 


DISPLAY 
IDEAS 


WRIS [TMAS 














Ask your display supply man 
for a free copy of DISPLAY 
DIGEST. More than 50 new, 
easily adaptable, ideas and 
sketches on how fo use Arrow’s 
new Christmas display materi- 
als and fixtures. 






> 
° 


“INDISPENSABLE TO é 


H 
Dizeoraltag 6 fijeune (2 


37 Sp. 7th STREET 
PHILADELPHIA 6, PENNSYLVANIA _ 





IF YOUR DISPLAY SUPPLY MAN Wy) 
HAS NO COPIES OF DISPLAY 
DIGEST SEND US HIS NAME AND 
ADDRESS .. . PLEASE? 


THE U.S 
























DISTRIBUTORS THROUGHOUT AND CANADA 


DISPLAY WORLD 


vet usuallv advertised to tell about it. Thus 
his known to consumers 
in turn more consumers asked for the prod- 
uct in the Some short-sighted manu- 
facturers, however, tried to this same 
method in competition with well-established 
products. tried to force national dis- 
tribution with advertising. We believe 
tribution is the acceptance of the retailer 
that is accomplished on a satis- 


name became and 
store. 


use 


They 
dis- 
and after 
factory basis, promotion and national adver- 
tising is essential. 


There is a difference between a manutac- 
turer adopts a long-range and 
program of the kind that is helpful to the 
and one who adopts the short-range, 


method. The manufacturer 


who policy 


retailer 
high-pressure 


who owns a branded name of real value has 
been years in building this acceptance, just 
as a retailer is years in building a good 
local trade. A manufacturer with a long 


range viewpoint usually is also keenly inter 
with the retailer. Ee 
not time and 
research to keep his product ahead, 


ested in cooperating 
money in 
but he 


with 


only spends much 


also is concerned about working closely 


the retailer so that he can obtain more ot 


his rightful volume on the product through 
proper identification and promotion. 
There was a time when some retailers 


thought it practice to show or adver- 


a manutacturer’s product by trade name. 
that retailers have 


poor 
tise 


l belteve, however, come 


know any reliable manufacturer who has 


established a brand name, as a sound, 


and manufacturer. 


very 


long-range planner 
chain is 
manufacturer 


‘es; 


and 


Remember now 
telling the worth 
that he would like to sell his product. 
guarantee volume 


right every big 


large, while 


the chain may even 


agree to promote and identify the product 
ageressively. Remember that these chains 
are devoting much time and money to the 


subject of research and planning of demon 
and the training of sales 
time vears ago 
chain or mail order did not 
well-established branded line 
Remem 


stration and display 


people. There was a some 


when the large 
want to sell 
That has definitely 
ber America’s leading brande| 
with independent retail 
You independent retailers 
birthright to the best- 
America. 


been changed. 
that many ot 
lines are sticking 
ers to the finish. 


should not lose your 


known trade names in 


will be a big distribution ot 
The has 
very nearly reached a saturation point inso 


There war 


2oods. science of manutacturing 


far as efficiency is concerned that will re 
duce the cost of goods. Labor will not cost 
less. It will perhaps cost more. Manutac 


will try to make up for 
population means greate! 
volume with 


efficiencies 
Greater 
and 


turing 
them. 
carries 


volume increased 


it the responsibility of lower distribution 
costs. Your store must plan and think in 
terms of lower costs of selling. 

The independent store has many advan 
tages. It can make changes month by month 


and department by department as it believes 
such improvements will show and sell goods 
The independent store can 
be smarter in visual rightness and in 
When a large chain wants to re 
vamp a department or change the 
a section it must think in terms of its entire 
system. 


more efficiently. 
color 
scheme. 


looks ot 


For example, a certain well-known chain, 
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which does an outstanding job of merchap. 


dising, has become extremely obsolete} 
visual rightness. Such a system can, if j 
so desires, make a tremendous sweeping 


change in its facilities and appearance. We 
predict such a change will come in the nex 


few years. After such a change is com. 
pleted, that system is required for the most 
part to live within such changes for many 
many years. The independent store can 


make changes because they do not involve a 
nation-wide operating procedure. For th 
most part, the independent store has greater 
Hexibility, both in day-to-day merchandis- 
ing as well as in seasonal promotion. 
ever, 


How- 
an independent store must exercise this 
generally through professional show- 
manship devoted to presentations — built 
around more human interest. 

The independent should now begin encour 
the manutacturer to package mer- 
chandise in attractive containers that for the 
most part can be passed on to the consumer 
It is ridiculous to think otf the millions of 
dollars worth of boxes and good wrappings 


more 


aging 


that are thrown away by the store merely 
to transfer the goods to some store wrap- 
pings. 


The underwear box or the hosiery box, the 
that matter, wrappings 
store can easily be the con- 
for goods carried out by the customer 
marked as to 


blanket box and, for 
throughout the 
tainer 


or delivery. Goods can be 


price by the manufacturer. This alone 
would save retailers millions of dollars in 
unnecessary operating costs. Heretofore re- 
tailers have not requested such cooperation 


of the manufacturer and therefore the manu- 
facturer has considered his package merely 


a stock room box. Let's think in terms of 
such economies that mean reduced costs in 
distribution. 

May I suggest to you that “You resolve 
to hold your leadership’—“You resolve te 
hold your branded lines”’—‘You resolve to 
hold your store personality” and that you 
further resolve to improve your showman- 


ship and vour sales training and your pub 


lic relations. 


Blain Appointed 
By Tampa Firm 

Maas Brothers, Tampa, has 
Joseph Blain to head the store's display de- 
partment. Blain was with Furch 
Jacksonville, and prior to that 
was with several New York City stores 

Ralph Davis, acting display manager at 
Maas Brothers for some time, has joined 
Lipman, Wolfe & Co., Portland, Ore., as 
first assistant to Helen Waddington. Sam 

Maas’ display director until the 
now a captain in the army and is 
stationed in England. 


app rinted 


recently 


gott’s, time 


Sanders, 
war, 1s 


Memphis Displaymen 
Plan Local Club 

A display club is being organized in Mem 
phis under the direction of W. D. hing 
Halle’s, who was appointed to the task by 
Joseph Bronsing, Goldsmith's, as chairman 
of the board of directors, International As- 
sociation of Display. Temporary headquat- 
which include 
Wray 


ters of the group, plans for 
affiliation with the I. A. D., 
Williams Blue Print Company. 


are at 
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Nespolitan 
ARBLE 


PAPER 


52" WIDE 


Reproduced in exact photographic detail, show- 
ing complete variegation of design and color 
depth. For authentic marble pillars, columns, 
stairways and panels. Laminate it to cardboard, 
wood or apply to wall surfaces with paper- 
hanger's glue. For floor coverings, case linings 
and displayer coverings. 


@M550 CELESTE (Blue) @M552 CAFE (Brown) 
eM551 VERDI (Green) | M553 MARO (Red) 
@ M554 ROSA (Pink) 

ROLL SIZE 52" WIDE x 25' LONG 
Price Per Roll 
| to 12 Rolls $2.25 
13 or more Rolls $2.00 
Write for Marble Color Chart, and 


NEW DISPLAY FOLIO FALL & XMAS ‘44 


BULKLEY, DUNTON & CO. 


Display Papers Division 


CHICAGO (16) LOS ANGELES (13) 
2625 S. Wabash 106 W. Third St. 











NEW YORK (17) 
295 Madison Ave. 



























































Is Your Sales 
Record at Stake? 


Give your windows a_ real 
break . . . Use Hertie relief 
display forms, friend. and all 
your worries come to an end! 


The well known Hertie-Line includes 
forms for all women apparel items. 
Blouses. Sweaters. Dresses. Coats and 


so on, Write for literature to: 


HAertie INC. 


RELIEF DISPLAY FORMS MFGRS. 
345 West Broadway, New York 13, N.Y. 














Latest Stlle WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 
ARRANJAYS WIG CO., New York ciry 


Telephone Chelsea 3-8341 
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This COMMERCIAL ART 
Home-Study Course helps men 
get ahead 


Here are five books giving practical material for the display craftsman 
who wants to improve his technique and handle a wider scope of work 
These books take up thoroughly the best-paying types of commercial art 
work, show what sells, and how it is produced They enable you to 

ush up on fundamentals and special points of technique—they teach 
you the essentials of doing representative drawing, fashion figure draw 
ing, all kinds of lettering, rendering of commercial subjects of many 
types, practical design ust the type of material you need to handle 
the most popular forms of advertising and commercial illustrations 


displays, layouts, et¢ 


McGraw-Hill Commercial Art wep 


These books save the rea: ler’s time with brief, punchy text th 





essential instructions in usable form In addition man ilhustrati ns 
ind examples give the artist visual instruction, inspiration, and mode 
of many types of work. Old-fashioned, standard, and modern letters 
ilphabets, and scripts; advertising illustrations; posters show-cards; 
book and printing designs; fashion drawings; practice forms; renderings 
in many mediums; et more than 1300 illustrations in all form a featur 
alone worth the price of the Library You get this, plus complete 
step-by-step instructions, written by specialists—all the material 
need to carry on a definite improvement plan and make more mone 
SSS SSSR SSS SESS SSS SSE SESE SESE EEE EEE EEE EEE EER HEH HH ES ’ 
e ‘ 
8 ’ 
$ ON-APPROVAL EXAMINATION COUPON ’ 
5 VOLUMES Hi ' 
‘ ¢ . i _ 
1278 PAGES ‘ McGraw - —— Co., ne 42nd oy y* gs : 
Send m th Giraw ill Commercial rt 1- 8 
HUNDREDS 3 pec PL Ca aa sere: ce 
brary, volumes, tor 10 days examination on ap ‘ 
F 8 ] 1 @2¢ | ‘ 
ie) s proval In 10 days I will send $3.50, plus few § 
ILLUSTRATIONS § cents postage, and $1.00 monthly till $18.50 is paid, ’ 
AND ont return books postpaid (Postage paid on 6 
‘ orders accompanied by remittance ot first nstal a 
EXAMPLES * ment.) 
‘ 
' ‘ 
‘ 
s Nar : 
s ’ 
° . 8 ‘ 
Save $3.50 with Library offer . Amdiees 
8 ’ 
1 ¢ ’ } ‘ 
» cinely, the books in this Library would § City and State ‘ 
O nder this offer you save $9.90 on - ‘ 
and in addition have the privilege ot ‘ : 
in easy monthly installments while you § Positior 
books. See how this Library can help é ° 
SEND NO MONEY Just mail the coupon * Compan DW-9-44 § 
, 
receive the complete Library promptly ‘ 
days’ examination bject to your accept é Be s sent on approval in U.S. and ¢ 1 onl 
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GOLD AND SILVER STRIPES 


» « e an entirely new striped paper 


Here is something you have been looking for. 


One and a half 


inch metallic stripes spaced two and a half inches apart on 


noseam. Stripes run lengthwise; very practical to use. 


est thing in stripes. 


26 inches wide; 25 and 100 foot rolls. 
with either gold or silver stripes. 


The new- 


Choice of eighteen colors 


A COMPLETE LINE OF XMAS PAPERS 


We are showing the most complete line of Xmas papers. 


These 


are new and unusual designs in a wide range of colors with lavish 


tinsel effects. 


Truly striking and dramatic. 


WRITE TODAY FOR SAMPLES AND PRICES 
IMMEDIATE DELIVERY 


DINGLEMAN COMPANY 


112 W. 42ad STREET 


NEW YORK CITY 18 








3 NEW PRODUCTS 


from our laboratories 
for decorative coatings 


Solution ‘‘307“ 


a crystallizing finish 


Solution ‘‘305“‘ 


a doeskin finish 


Lustrone AAA Gold Paints 
water soluble or plastic 
e 
Samples upon request 
« 


FINE CHEMICALS DIVISION 


IVANO INCORPORATED 
166 COMMERCIAL STREET 
MALDEN, MASS. 














RAISED LETTERS 


A DISPLAY NECESSITY 
CORK LETTERS 
POSTER BOARD LETTERS 
FELT LETTERS 
METTALLO BOARD LETTERS 
CORRUGATED PAPER LETTERS 


Eight Styles to Choose From 
Sizes from 14" to 9” 


Immediate Delivery 


FELT LETTER STUDIOS 


MANUFACTURERS 
226 S. Wabash Ave. Chicago 4, Ill. 





You CAN'T 
BEAT THESE 
2 BEST 
SELLERS 


* 


WAR BONDS 


CRESCENT 
Quality 
CARDBOARD 


* 


CHICAGO CARDBOARD COMPANY 
CHICAGO, ILLINOIS 








Sen forthe 


“In 1891 






















“THE WOLD AIR BRUSH 


2173 North California Ave. 
CHICAGO - - ILLINOIS 


> AIR BRUSH 
CATALOG 


MANUFACTURING CO. 
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In the last issue of DISPLAY WORLD, 
Al Bliss wrote: “For the past twenty-nine 
years the person we now call ‘display man- 
ager’ has tried to be a good housekeeper—a 
wise counselor—an able craftsman—a cau- 
tious stylist—a creative designer or even 
artist and a bookkeeper of sorts, if not an 
economist.” 

As a group, the display managers and 
directors have been extremely successful in 
their versatile capacity in influencing the 
sales of merchandise, services and institu- 
tions. Their efforts in War Bond promotion 
have proven, beyond all doubt, that this form 
of visual promotion,. now so erroneously 
known as window display, is entitled to a 
greater and more concentrated recognition 
by all who have something to sell! 

It was suggested in Bliss’ article that the 
title “Visual Merchandise Manager” be 
adopted in lieu of the present name, display 
manager. This is a very favorable sugges- 
tion, in the writer’s opinion, for not only 
will it make management more conscious ol 
the function and importance of merchandise 
presentation but it will do so, also, for the 
present display manager—even though the 
top-flight men in this field already know, 
and have done much to prove, their impor- 
tance. 

Further argument in favor of adoption oi 
the term visual merchandising for the occu- 
pation, and visual merchandise manager for 
the executive in charge, is that it will di- 
vorce it entirely from confusion with other 
“display advertising,’ which can 
anything.—F. H. Tackney, director, 

promotion, Tool Shop Sporting 
Detroit. 


forms of 
mean 
visual 
Goods Company, 

We can't resist taking some credit for 
the first prize winning window of Joseph 
Magnin Company in the Fifth War Bond 
drive. 

Starting last fall, the caption “Let Free 
dom Carpet the Earth,” with a photograph 
of an American scene—harvest fields last 
fall, two children in a flower field for this 
summer—has been the setting for a series ol 
War Bond promotions we have been pre- 
senting to our Karastan dealers. The idea 
has been widely accepted by the many lead 
ing stores that sell Karastan rugs... . The 
enclosed tear sheets give you some idea 0! 
how. the 
the enclosed 


advertising has been used. And 
promotion bulletin sent to 
stores last spring shows you how we pre 
sented the idea to stores previous to. th 
prize winning window. 
We're glad the idea has proved so good 

and more power to Magnin’s if it helped sell 
more Bonds. ... E. A. Raventos, sales man- 


ager, Karastan Rug Mills, New York Cit) 


Needless to say, I appreciate your thought- 
fulness in sending me a recent copy 0! 
DISPLAY WORLD, inasmuch as I have 
just about lost my pleasant contact with the 
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Mileo Mannequins catch 


When the shopper starts to buy. 


—WILE0— 
HANVEQUINS 


Display 
those attractive 
Fall garments 
you stock on 
Mileo 
Mannequins— 
they are 

proved 

sales producers. 


P. (. MILEO 


7 WEST 36th ST. 
NEW YORK, N. Y. 
Just off Fifth Avenue 


UJ 105 Jr. 




















FALL DISPLAYS 
CAN BE 


Lively! 


@No need to let the subdued colors of 
much Fall merchandise give a drab tone 
to your displays. Enliven these displays 
—give them the eye-catching appeal of 
springtime itself with Eaton Grass Mats. 
These velvety smooth, natural or green 
mats have 101 different uses, back drops, 
carpeting, Can be 
used and re-used. Fire-resistant, mildew- 


decorative spots. 


proofed. Safe in storage. Economical. 
Ask your display jobber—or write: Eaton 


Brothers Corp., Hamburg, N. Y. 


EATON Grass Mats 


the eye 

















OUR SPECIAL REFINISHING SERVICE 


consists of a complete overhauling of the manikin, 
including repairing of all breaks and cracks; 
over-all spraying in a choice of flesh tones: new 
makeup styled to your individual requirements; 
and the crowning glory of a modern coiffure 
created in soft-textured combed horsehair. 


[MADISONIA MANIKIN REFINISHING 


795 BROADWAY @ NEW YORK CITY 
GRamercy 5-9117 





Write for Prices and Free Copy 
of “10 Tips on Manikin Care” 





DISPLAY WORLD 


display field, other than hearing from a few 
close friends that I have in the game. 

It might interest you to know that I have 
been a constant subscriber to your fine mag- 
azine over a period of several years and I 
know that many “former” displaymen, in- 
cluding myself, now in the service join me 
in saying that we certainly miss its monthly 
delivery and hope that our 
now receiving the benefit of its contents. 

I wish that I might be able to attend the 
sessions in both Chicago and New York, 
which you mentioned; and I’m hoping, just 
as everyone else is, that this whole mess will 


assistants are 


be terminated in the not too distant future. 
Memory serves me well, and I’m thinking 
as I write you of the many, many good 


times I've had in so many cities at display 
conventions. Yes, we all miss that, too, and 
many feel that a great many fellows 
in the States fail to realize and are forgetful 
of the fact that we, too, are very busy over 
here. 

I’m little I tell 
relative to present situation, except to 
say that, although our wants are many, we 
manage fairly well considering the limited 
facilities —R. Kuhlman, Southwest Pacific. 


of us 


afraid there 1s 


my 


can you 


After reading several copies of your mag- 
azine and being extremely interested in the 
American style of display work, I would like 
to place an order for DISPLAY WORLD. 
I am a display student at a large store in 
England and I have of late had a splendid 
opportunity of meeting American 
displaymen now serving in the United States 
forces in this country and I find their con- 
versations very educational and interesting. 


several 


—Arthur Mitchell, Hull, Yorkshire, Eng- 
land. 

May I tell you at this time how I have 
enjoyed DISPLAY WORLD? You have 


my congratulations on a job that is being 
well done.—Ervin L. Plock, Dey Brothers & 
Co., Syracuse. 


Stores Order Large Flags 
For Day Of Victory 


A number of 
already 


prominent stores have or- 
received immense Amer- 
ican flags in anticipation of V-day, accord- 
ing to E. S. 
pany, 2807 Sunset 
whose firm has been engaged in the produc- 
Three 


dered or 


Jones, Jones Decorating Com- 


boulevard, Los Angeles, 
for a 
feet 


flags 
measure 60 


tion of such banners. 


Chicago department store 


in width by 118 feet in length, while the 
same store has ordered a complete set of 
Allied Nations flags of large size. The 


Jones firm recently completed a large con- 
tract for navy signal and code flags which 
it had heen working on twenty-four hours 


a day since early in 1943 








SHEET SIZE 26” x 40” FOR 
Display Backgrounds and Paper Sculpture 


MARQUARDT & COMPANY 
Display Paper Division 
155 SPRING STREET NEW YORK 12 
























PREPARE NOW For Your 
CHRISTMAS NEEDS! 


We carry a full line of Sparkle 
Tinsel papers, silver and colors 
1. Sparkle rayon satins 
2. Crystal beads 
3. Diamond dust, or snow 


4. Silver tinsels, 
(all sizes) 


colored tinsels 


5. *Plain and fancy satins, vel- 
vets, velveteens and velour, 
tarletanes 


*Sold when and if available 
Send your order to: 


SPARKLE PRODUCTS DIV. 


a FABRICS 


1600 Broadway, New York 19, N. Y. 











Do your manikins look 


different—, LATELY? 


They do if you are using our 
marvelous new cleaner— 


refresh 


The assurance of absolute safety in 
using REFRESH to restore the original 


lustre is mighty important. Convince 
yourself by trying this reliable new 
product. Ask your fixture dealer about 


REFRESH or write us direct for a free 
sample. You'll like it. 


Quart $1.25 Gallon $4.00 
Everett M. Bridge 


991 Main Street Buffalo 3, N. Y. 


Keep your manikins looking tip top, use 

our complete service. Wigs cleaned and 

redressed. Repairing and refinishing mani- 

kins is our specialty. We have shipping 
boxes for the asking. 
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145 to 15l 
W. 18th St. 
New York 


Manufacturers 


Wood Letters 
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| Display Manufacturers Mart —_ 

——e Takes Entire Building NEW CARPETS for OLD | 
| = OR eC ruRy An entire building at 34 West 35th street, | 

=i Sls New York City, has been taken over by Dis- Use DY-O-RUG to a en vn oe 

—* =.= play Manufacturers Mart, Inc. Further de- faded carpets, overnight without eomnenong 

= =i = velopments within the firm include the asso- | from the floor. ePerfect for pore ar ale - 

=; =+ >= ciation of Jac M. Lesser, who has managed | re-coloring Draperies. @All colors an ack. 

= Se lee. the business since its inception several For complete information and sample (color 

= ’ 7 vears ago, with Herbert Lord Radus, tor- | 


; selected should be same as in present carpet 
merl) display director and store designer or decker) write 
for Ludwig Baumann. Radus designed the | 


new showroom where the firm’s Christmas MS CHEMICAL COMPANY 
line is being shown together with manne- | HEL 


quins, fixtures, flowers, and the like. In } 1014 N. Harlem Ave. River Forest, Ill. 
addition to this activity, a consultation and 











| display designing service will be offered. 
$ ity ! | — | S 
A Store Necessity: | Messer Announces -$Get Dazzling Display Effects 


New Wig Series | with 





Good-looking “Acme” Directory Boards | | 

SUGGEST as well as DIRECT. Changeable | Syd Messer, president, Display Equipment | e DIAMOND DUST 

name strip or individual letter style. Write | |) Corporation, 147 West 37th street, New York | e SILVER FLITTER } 
| 


City, has announced a new series of styles 


for literature and specify capacity of board 


you are interested in. | and shades in wigs. An illustrated brochure . tae 
2 } on the subject can be obtained by writing | eG 
the firm. | 


| | $Glass Tinsel i ilable in Silver, Gold, 
ACME CHANGEABLE SIGNS | ——____—— | $ °°" Blue, Green, Red and Black — 


37 E. 12th St. New York 3. N. Y. | | Barrango Recuperating | @ Prices and samples furnished upon request 


After Heart Attack EMPIRE TINSEL & BALLOTINI CO. 


(. Barrango, head of Mannequins by Bar- 1265 Broadway New York, N. Y. 














rango, San Francisco, is recuperating from 





Attention Displaymen! 


a heart attack which confined him to his bed 


for two months. He expects to be back at FOR VICTORY 


L | 0 y d | S | his office soon, Buy U. S. WAR BONDS and STAMPS 


fills many a display want. Hun- 
dreds of designs. 








Complete display at 67-69 East 
Monroe Street, Chicago. 


Complete stocks at 48 W. 48th 
Street, New York. 


Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 


New York, Chicago, Boston, Newark 








NEWS!...for Displaymen, Jobbers 
COLO-CAL | 


he Colored Mineral for Display Pur 
poses in Fine and Crystal Rock Form 
Manv Colors—Colors Matched. 

\lso) Timely “Shimmery Snow,” “Ice 
Chunks” and “Ice Rock.” 
Very Good Coverage. 
If your Jobber is “Fresh Out,” contact 
us direct. 


MALROS COMPANY wiw"2ou%"%i | 


—Einar Larsen, display director, Gimbel's, Milwaukee, unveils the statue he sculptured ana 

which was dedicated as a Boy Scout memorial at Oconomowac, Wis., on August 17. The 

@Please Mention DISPLAY WORLD When | presentation was made by the Milwaukee Display Club. (Photograph by courtesy of The Mi. 
Writing Advertisers | waukee Journal) — 
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pistinctive 


SILK-SCREENED 


SHOWCARDS 
PRICE TICKETS 


TO MATCH ... for 


MEN'S & WOMEN’S 
Retail Clothing Stores 
& 

Created and Produced by 


ESSIG DISPLAY co. 


870 B'DWAY - NEW YORK 3, W. Y. 





Send for Illustrated Folder 














Christmas Sky 
A Gorgeous 
Decorative Paper 





Myriads of small silver tinsel 
stars in various sizes on white, 
red, dark blue and gentian blue 
noseam. 


The smartest star design ever 
produced. 


53 inches wide—25 feet rolls— 
White, per roll...... $7.25 
Colors, per roll..... $8.75 


Also in 100 feet rolls— 
White, per roll..... $26.25 
Colors, per roll..... $32.50 


Order Sample Roll Now! 
* 


W. C. HURLOCK 


4105 Taylor Ave., Drexel Hill, Pa. 
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Williams’ Fiftieth Anniversary 


| Bond Winners Announced 








At the interesting reception tendered vis- 
iting displaymen, during New York Display 
Market week, by Dorothy Williams and 
Ralph W. Adler at their beautiful home at 
Port Chester, N. Y.. in honor of the fiftieth 
business anniversary of Jas. B. 
Inc., $25 War Bonds were awarded to fifty 
lucky 

John C, 


guests. These were as follows: 
Nichols, Kern 

Detroit; Smith, Bois Smith 
New York City; Mrs. Kebala, 
Chester, N. Y.; 


Ernst 
,01S 


Eva Port 


Arnold Constable, New York City: John H. 
Dubuisson, Cain-Sloan Company, Nash- 
ville; Perey Cashmore, Eleanor Le Maire, 
New York City; Robert Pichenot, Franklin 


Simon, New York City; Melvyn M. Gussow, 
R. H. Macy & Co., New York City; William 
F. Collins, The May Company, Cleveland. 

Mrs. 


Richard Staines, Vandever's, Tulsa; 


Ethel Kronitz, Stewart & Co., Baltimore; 
Carl Kronitz, Stewart & Co., Baltimore; 
Harry McCauley, Hutzler Brothers, Balti- 
more; Miss Mary Barton, Eleanor Le Maire, 
New York City; Sam Rosenberg, Namm’'s, 
Brooklyn; Mrs. Selma Tannenbaum, Jas. B. 
Williams, Inc., New York City; Ray Lar- 
son, Stix, Baer & Fuller, St. Louis; George 


G. Fero, United Drug Company, Boston; | 
Strahs, Mever Brothers, Paterson, N. J. 
Sam Wilson, Frank & Seder, Pittsburgh: 
Tom Mele, Ek. W. Edwards & Son, Syracuse; 
Orville Elliot, W. M. Whitney 
Albany; Mrs. Gertrude Hovey’'s, 
Boston; Mrs. Mary Goode, Harry Katz Com- 


Company, 


Roche, 


pany, Oklahoma City; William J. Goode, 
Harry Katz Company, Oklahoma City; 
Duren E. Jones, Thals Fashion, Dayton; 
Lawrence J. Charrot, L. J. Charrot Com- 
pany, New York City; Miss Edna B. Don- 
nelly, Lerner’s, New York City; Oval B 
Sullins, Loveman’s, Inc., Nashville; Stanley 
Thompson, Sibley, Lindsay & Curr, Roches- 
ter; Irving Blum, Alexander's, New York 
City; Sam Mahl, Alexander's, New York 
City; Harold W. Soldwisch, T. H. Williams 


Company, Austin. 


Benjamin L. Mattee, Blum’s, Inc., Balti- 
more; William Hines, The Fair, Fort 
Worth; Miss Evelyn Potts, Belk Stores, 


Charlotte, N. C.; John Schaleger, Schuster’s, 
Milwaukee; Mel Kimmelstiehl, Jas. B. Wil 
liams, Inc.. New York City; Mrs. Meta 
Boyd's, St. Louis: Philip Weeidig, 
Consolidated Apparel, Milwaukee; Miss 
Paskey, The Store, Muil- 


Raining, 


Jeannette Boston 


waukee; Tony Cipolla, R. H. Macy & Co., 
New York City; Ray Henry, Belk’s, Char- 
lotte, N. ©.: Norman F. Earle, B. Siegal 
Company, Detroit; Miss Amelia Ricketts, 
Port Chester, N. Y.; Mrs. Kathleen Rotan, 
Mary Brosnan, New York City; George H. 
Cote, Porteous, Mitchell & Braun, Portland, 
Me.: Andrew Burr, New York City; At 
mand ©. Raining, Boyd's, St. Louis. 








DISPLAY SNOW FLAKES 


Substantial — Can Be Walked On 
$5 per Carton 


(Covers approximately 30 sq. ft. of floor space) 
Immediate Shipment 


GENERAL DISPLAY CORP. 


140 W. 4th St. Cincinnati 2, Ohio 
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Williams, 


Company, 
Studios, 


Mrs. Josephine Woollard, 





MODERN 


HANGERS 


of PLASTIC 
(-\ 





These beautiful hangers are made of cellulose 
acetate, have non-slip notch to prevent gar- 
ment falling from hanger. The supply is 
limited, so order yours now. 


SIZE DIVIDERS 


To Make Selling Quicker, Easier 


16 








Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 2%’ diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 

12” high by 4” wide. Either style, each... c 


NATIONAL HANGER CO. Inc. 


545 EIGHTH AVENUE NEW YORK, N. Y. 








ATTENTION! 


OHIO, INDIANA and 
KENTUCKY 


DISPLAYMEN 


19 LINES of 
FALL & CHRISTMAS 
MATERIALS and DISPLAYS 


from which to choose 


* 


Phone, wire, or write for catalogues 
or for personal call 


LEROY W. FRYMAN 


Window Displays & Equipment 
KEITH BLDG. DAYTON 2, O. Fu-4202 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 
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Postwar Future for 


ASSISTANT DISPLAYMAN 
Thoroughly experienced window display- 
men, with knowledge of form dressing, 
men’s clothing, furnishings and boys’ ap- 
parel. No night work; 44 hours per week. 
Advise previous exp., age, family status, 
salary required. If you have photos of 
window work, please submit. Splendid 
opportunity. Working conditions  un- 
usually pleasant. Apply 


MR. CLEM KIEFFER, Jr. 


THE KLEINHANS CO., Buffalo, N. Y. 


WANTED 


Assistant to display manager for Arm- 
strong’s in Cedar Rapids, lowa, apparel 
specialists for the entire family. Want a 
man who excels in window display, or a 
man particularly good at shop with win- 
dow experience. well-equipped 
shop. Good salary. Permanent position 
for competent man. Write R. C. ARM- 
STRONG, giving salary, experience, ref- 


erences. 


R« OMY, 





WANTED — DISPLAYMAN 


Capable man for window and interior 


displays, cardwriter, promotion § man. 
Must have knowledge of store arrange- 
ment and capable to assist in minor re- 
modelization. Better class country de- 
partment store, with fine postwar future. 
Write, giving full details in first letter. 


JOHN W. SCHULER 
SCHULER’S DEPARTMENT STORE 
Mount Shasta, Calif. 














WANTED 
Mechanical display suitable for 


Xmas toy window — 20 feet 


wide, 10 feet deep, 9 feet high. 


ORCHARD & WILHELM 
COMPANY 


414 S. 16th St., Omaha 2, Neb. 


POSITION WANTED 


Nationally known display director; 27 
years’ experience with finer stores; now 
employed; would like a new connection. 
Thoroughly experienced in all phases of 
display, designing and construction of 
backgrounds; also practical experience 
store layouts, department designing and 
construction. Can be of great assistance 
to any store planning postwar moderni- 


zations. 


rare DISPLAY WORLD 


WANTED 


Window Display Manager 
For Women’s Shoe Chain 
Capable of designing, directing installa- 
tion of backgrounds and directing trim- 
ming of smart, sophisticated windows for 
big city chain of women’s shoe stores. 
Excellent permanent opportunity for man 
capable of taking complete charge of all 
operations pertaining to windows. Give 
full particulars in first letter (age, ex- 
perience, salary desired, etc.) 
Address “BOX B. M.” 
Care DISPLAY WORLD 




















ARTIST-DESIGNER 


for outstanding display equipment manu- 
facturer in Los Angeles. Must have real 
ability to design and illustrate seasonal 
flower pieces, lucite fixtures, metal fix- 
tures, and fine wood fixtures. Interested 
only in top-flight man who wishes to tie 
up with live, progressive firm with many 
vears of manufacturing in the above 
lines. Can also use good assistant. Per 
manent position and advancement for 
person who qualifies. Please state age, 
experience, and background 
Write “BOX A. K.” 


Care DISPLAY WORLD 








Mannequin Manufacturing 
Department Head 
For Los Angeles Firm 


Must be top flight thoroughly experi 


enced Should know costs and modern 
production method Top-flight man only 
Permanent job af vou can quality Cat 
ilso use first-cla issistant Write ce 
tail 1 trappings i! l experience Strict] 


Address “BOX S. G.” 


i DISPLAY WORLD 











DISPLAYMAN 


KANGESSER BROS. COMPANY 
Cleveland, Ohio 


WANTED 


Window trimmer and card writer for 


popular priced department — store. 
Please state all qualifications in first 
letter. Splendid opportunity for right 


nan, 


WILMURS, INC. 


Hamilton, Ohio 


WANTED 
Experienced window trimmer and show 
card writer. Will pay interesting salary. 
Write— 
GRABER’S STORES 
Paragould, Arkansas 








WINDOW DISPLAYMAN to _ handle 
piece goods, home furnishings, men’s 
and women's wear. State age, qualifi- 
cations, salary expected in first letter. 
Address “BOX SS” 
Care DISPLAY WORLD 








WANTED — SALESMAN 


Experienced, now calling on better 
department store and specialty store 
trade in the Midwest, to handle qual- 
itv line of millinery heads and man- 


nequins 


Address “‘L. S.”’ 


Care DISPLAY WORLD 


ADVERTISING—HOME STUDY—The Adver 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this leng-established school. Common _ school 
education sufficient. Send for free booklet out 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 2664 Chicago 








SALESMEN WANTED 
tor 
LUCITE FIXTURES 
\ttractive, well made, reasonably priced. 
TRANSPLASTICS FABRICATING CO. 
76 Kilmarnock St., Boston 15, Mass. 




















WANTED 


window trimmer, card writ 
ind advertising man tor large, pro 


ressive epartment store (,00d salary. 
permanent position and advancement tor 
who qualifies ‘lease apply stat 

ize and experience, and approximate 


The Friedlander Corp. 


Moultrie, Ga 


CORRESPONDENCE INSTRUCTION—In Win 
dow Display, Advertising and Card Writit 
In continuous operation for nearly 40 years w 
over 20,000 graduates in nearly every coun try 
the world New graphic instruction and new 
short courses now available at specia 

Write for pel ng THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, Il. 
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Home Study 
“LESSONS IN WINDOW DISPLAY” 


p) e f th biect on 


WILL H. BATES, Box 101, Ellsworth, 1 
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"Everythi 













































Have What You Want 
When You Need It--in 
ior! fa DISPLAYETTE KIT 


ne | Write or 
\- | | phone your \\ 
ure. | | nearest Dis- 
tter. | f play Dealer 


about price 
ticket & card |. 
RE holders in a 


At our new location in an entire building with mod- 
















































handy, port- # ern and complete showrooms devoted exclusively to 
___| ff able kit! serving 
All Your Display Need 
our Visplay Needs 
lla. Mannequins, forms, fixtures, artificial flowers, dec- 
‘im me Oe orative papers, floorings, panels, accessories and 
for seesti / Superb re 
res Waive novelties. 
all ses cages See Our Christmas Line When in New York 
sive 
ex- Write for Catalogues 
“Research surveys show that when an 
item is displayed in windows, show 
—! cases or on counters sales jump 35% DISPLAY MANUFACTURERS MART, inc. 
——) —& AND another 20% is added by price 
display!” 
ho 
: ate Leading Display Directors recommend 
RING PINS & DISPLAYETTES as artis: | 34 WEST 35th STREET NEW YORK 1, N. Y. 
tic, time savers for increasing sales. Telephone Wlsconsin 7-6800 
_—' — Write these new distributors today 
— f for descriptive literature filled with = = 
idle helpful time saving ideas: Ca 
en's EAST SOUTHWEST ‘ORDER "\ 
lifi- Hanick’s Display Center Retailers Supply Service ¥ Hs 
ter. 8. W. Cor. 8th & Locust Sts. P. O. Box 141 4: 
Philadelphia, Penna. Oklahoma City, Okla. 
Windo-Craft Display Service Fox Display Service 
206 S. State St. 108 Dolorosa 
—— Syracuse, N. Y. San Antonio, Texas 
ay MIDWEST WEST 
err Midwest Mannequin Displays (€. Barrango & Company { 
nake 532 N. Water St. 579 Market St. 
from Milwaukee 2, Wis. San Francisco, Calif. m 
hool Reng Service Sam B. Archer ; *o, 
out 920 Walnut St. 3035 S. Grand Ave. ~ FX 
| Des Moines, Iowa Los Angeles, Calif. f 
NG ee Seat Ravigenent Walter i hogy DIS PLAY y 
eit eatre s- 1646 Arapahoe St. yj 
— Dayton 2, Ohio Denver, Colo. MATERIALS y 
D Metal ‘Displays (0. of Chicago ~. aS 
30 N. La Salle Street Chicago, Illinois ? SS 
i 
‘ed. { THIS IS ONE OF OUR 
CO. , 
. ee ay NEW REYKOTE PANELS 
— | BT VS | : Ne. x4409 
via ; | CHRISTMAS GIFTS PANEL 
with Geel une on os hv (SIZE: 36” x 48” PROCESSED EIGHT COLORS. 
_ restrictions are lifted JX REYKOTE. DECKLED EDGE. 
. ond you can again use — 
J EACH - - - - $3.95 
— FLEXO-ATIION pees — 
_ GEARED MOTORS & TURNTABLES SEE OUR ENTIRE CHRISTMAS LINE AT YOUR DISPLAY MATERIALS SUPPLIER 
MERKLE-KORFE GEAR CO. The Reyburn Manufacturing Co., Inc. 
211 N-MORGAN ST. CHICAGO.7, ILL PHILADELPHIA . 4 PA. 
| SHOWROOMS: CHICAGO, NEW YORK 






































































































1 Do 
[ Do 


Firm 


Street 
City 





rate letter. 
you want on file, we’ll find out for you. 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 


of any display problem. 


L 
you 
you plan to remodel your store soon? 
you plan to build a store soon? 


~~ 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


| Air Brushes 
() Airpainting Equipment 
Animated Signs 

| Artificial Flowers 
' | Artificial Snow 

) Backgrounds 
|] Background Colors 

] Background Coverings 
Brushes and Pens 
[] Card & Mat Board 

(] Cardwriters’ Materials 
(] Color Lighting 

[} Crepe Papers 

{) Composition Pieces 

{_] Cut-out Letters 
[] Cutting Machines 
[] Decorative Papers 
[] Decalcomania 
{} Display Furniture 
[] Display Forms 

] Display Letters 
|} Display Racks 
_] Drawing Boards 

}] Dye, Rug and Carpet 
Enlarging Projectors 
(] Fabrics and Trimmings 
[) Fixtures 
[] Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
{] Millinery Heads 

‘| Motion Displays 
-] Motion Mechanisms 
{] Natural Foliage 
] Pageants & Exhibits 
Paper Sculpture Displays 
Plaques (Window) 
Papier Mache Specialties 
Photographic Blowups 
[] Plastics 
{] Price Cards—Tickets 
{| Price Ticket Holders 
{) Sale Banners 
{_] Socks—Window 
() Show Cards 
(} Show Card Colors 
[] Show Cases 
{] Show Case Lighting 
Signs—Card Holders 
Signs—Brass—Bronze 
Signs—Electric 
Sleeve Forms 
Stencil Outfits 
Store Designing 
() Store Fronts 
(] Tackers 
{) Time Switches 
[} Turntables 

} Valances 
[] Wall Board 
[} Wigs 
{] Window Lighting 
wish a copy of their catalogue? 


LILIL 


LILIL SLL 


Lal 


WILILILILILIL 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 


Display Manager 


State 


Display 
Woriad 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line 
which you are inteersted. 
your needs listed on this blank, write a sepa- 
If we do not have the gy 
Ava 


in 


If you do not find 




















DISPLAY WORLD 





SEPTEMBER, 1919 


Trewhella, a vice-president of 


James R. 
the International Association of 
Men, resigned as display manager for Best 
& Co., New York City. He was succeeded 
by Arthur Shrader, recently returned from 


Display 


service in France. 

C. A. F. Smith, formerly in charge of dis- 
play for Walker Brothers, Salt Lake City, 
resigned to head display for Pegues-Wright 
Dry Goods Company, Hutchinson, Kans. 

Matt Kirchner, who had 
manager for The Meyers Company, Greens- 
boro, N. C., returned from foreign duty and 
after his discharge from service took over 
display Newman & Sons, Pittsfield, 
Massachusetts. 


been display 


for 


Frank Stephens resigned as first assistant 
at Frederick Loeser & Co., Brooklyn, to 
join the display staff of J. L. Hudson & Co., 
Detroit, under Charles Wendel. 

f Wa 
manager for Kerrison Dry Goods Company, 
Charleston, S. C., left that firm to take a 
position in Wheeling, W. Va. 


Twentyman, who had been display 


SEPTEMBER, 1934 


James B. formerly 
Hugh Carter at John 
Memphis, made display 
that following Carter's 
nation. 


Sims, assistant to 
Gerber 
manager 
resig- 


Company, 
was for 
organization 


R. A. Corbin took over display for Radin 
& Kamp, Fresno. 

Great Falls, Mont., displaymen formed a 
local display club with Roland Pease, The 
Paris, as chairman, and Wayne Snook, J. C. 
Penney Company, as secretary. 


The eleventh annual convention of the 
Pacific Coast Association of Display Men 
was held in Tacoma with more than 200 
present. An astonishing amount of educa- 
tional features made up the two-day pro- 
gram. The following were elected as_ offi- 
cers: president, Floyd KE. Tucker, Living- 
ston’s, Seattle; first vice-president, Rollin 
Trumbull, Berg's, Portland; second vice- 


president, J. A. Melbostad, Rhodes Brothers, 
Tacoma; third Vie Linden, 
J. C. Penney Company, Spokane; secretary- 
treasurer, Harold Bidwell, J. C. Penney 
Company, Everett, Wash. Portland was se- 
lected for the 1935 convention city, and Paul 
Durand, Olds, Wortman & King, the retir- 
ing president, was named convention direc- 
tor. 
The 


elected 


vice-president, 


Cincinnati 
Vosler, Cincinnati 
Other officers named 


Greater 
Walter 
Service, as president. 
were: vice-president, Joseph Youtcheff, Truly 
Warner's; executive secretary, Edward 
Hodgetts, Union Gas & Electric Company; 


Display Club 
Display 


recording secretary, Al Bankemper, The 
Paris; treasurer, Roy Edwards, Kroger’s. 
The retiring president was William Arinow 


Shillito’s. 


SEPTEMBER, 





1944 














ADVERTISING INDEX 





SEPTEMBER, 1944 


Acme Bulletin & Dir. Bd. Corp. 
Adler-Jones Co., The 

Arranjay Wig Co. 

Arrow Dec. & Fixt. Co. 
Associated Fabrics Co. 


Ballou Co., Edw. C. 
Becker Sign Supply Co. 
Bishop Publishing Co. 
Bridge, Everett M. 
Bulkley, Dunton & Co. 


Carmen-Bronson Co. 
Carolina Foliage Co. 
Champion Display Mtls. Co. 
Chicago Cardboard Co. 
Christmas Tree Nurseries 
Cole Co., Jas. A. 
Darling Co., L. A. 
Decorative Plant Co. 
Dingleman Co. 

Display Equipment Corp. 
Display Mannequin, Inc. 


Display Manufacturers Mart, Inc. 


Display Sign Center, Inc. 
Eaton Bros. Corp. 

Empire Tinsel & Ballotini Co. 
Essig Display Co. 

Facil Fabrics Co. 

Felt Letter Studios 

Fryman, Leroy W. 


Garrison-Wagner Co. 
General Display Corp. 
Goodyear Tire & Rubber Co. 


Helms Chemical Co. 
Hertie, Inc. 


Hurlock, W. C. 


Ivano, Inc. 


Kawneer Co., The 
Korrect-Way Display Products 


Laverne Originals 

Lloyd Display Co., Inc., W. H. S. 
London Displays 

Madisonia Mannikins 
Maharam Fabric Corp. 
Malros Co. 

Manhattan Wood Letter Co. 
Marcus Window Disp. Service 
Marquardt & Co. 
McGraw-Hill Book Co. 
Merkle-Korff Gear Co. 
Messmore Damon Studios 
Metal Displays Co. 

Mileo, P. C. 

More Displays 

Natl. Assoc. of Disp. Ind. 
National Hanger Co. 
National Sawdust Co. 

New Style Studio 


Opportunity Exchange 
Plastex Decor. Products 


Regalia Mfg. Co. 
Reyburn Mfg. Co. 
RIP Studio 


Rustic Furniture Co. 


Sherman Paper Products Corp. 
Shipman, Frederic 

Smith, C. A. 

Speedway Mfg. Co. 
Stensgaard & Assoc., W. L. 
Taffel Brothers 

Thayer & Chandler 
Timbertone Decorative Co. 
Transparent Shade Co. 
Tropicraft 

Williams, Inc., Jas. B. 
Wold Air Brush Mfg. Co. 


Zeppen-Field Studios, W. M. 


28, 


Inside Front Cover, 


ot, 


54 


Inside Back Cover 
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45 
56 
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Back Cover 
42, 57 
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-with a modern HAACHIVE FOR SELLING-S” 


DisptayMEen appreciate the advertising power of the 


store-front. They know that a smart, modern store-front 
is needed to get maximum results from good window and 


store display, to pull people to the show window. 


Kawneer, on the other hand, appreciates the value of the 
work you displaymen are doing to get people and merchan- 


dise together and increase sales for the retail merchant. 


We can work together. You know what’s required, you 
know how best to use display facilities. Kawneer can fur- 
nish the smart, modern store-front that will help you get 
profit results from your store. Designed 
especially for your store, it will attract 
favorable attention up and down your 
street, act as a “Machine For Selling” to 


stop people and pull them in. 


Cash in on Kawneer's 40 years’ experience! 


Send the coupon today! 





THE KAWNEER COMPANY, 


Rice 


HACHINES — GELLING. / 


ee a ee et] 





CONSULT YOUR ARCHITECT 


909 Front St., Niles, Michigan 


Please send copy of booklet on Kawneer ‘‘Machines For Selling”. 


Name 


Store 


Address 








Will DISPLAY be his profession? 


T COULD well be, for display presents a real opportunity for the coming generation, as today the 
in the sales picture of progressive stores. The coming of television 


display profession ranks high 
“eve appeal.” Store 


and visual education, through the use of films, clearly demonstrates the power of 
executives are aware of display’s importance in the merchandising of goods, and are recognizing their 
display departments for their full value. Yes. display has a bright future, and the N. A. D. T. is 

constantly building better displays to give the display profession the tools for 


up-to-the-minute window and store interior displavs~ We believe in the future 
ly of the profession, and we stand ready to participate to the lint of our resources, 
INVEST 35 0F YOUR ! .- ae a a 
in the further development of the finest displavs which imagination and eratts 
' 





PROMOTIONAL COURR' A imanship can produce. 


DISPLAY * 


Members of the 
NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


\bacot Displays, Ine. I. A. Darling Co Maharam Fabric Corp. Nat Siege! Fixture Co 
\dler-Jones Company Dazian's, Inc. Mechanical Man, Ine. Silvestri Art Mfg. Co. 
\dvertisers Display & Decorative Plant Co. Messmore & Damon, Inc. Standard Fixture Co., Ine 
exhibits, Ine. Display Equipment Corp. Mileo Mannequins Staples-Smith Co. 
\laddin Fabrics Display Products Co Old King Cole, Inc. Starkman Display Center 


\lhed Display Materials, Ine. Facil Fabrics Co. Reflector-Hardware Corp. W. L. Stensgaard & 
Phe Reyburn Mtg. Co., Ine \ssociates 


American Fixt. & Mfg. Co. Gardner Displays Co. | 
Arrow Dec. & Fixt. Co. (;arrison-Wagner Co. Rip Studio Timbertone Decorative 
Bliss Display Corp. Karl W. Gasthotf Co. Roval Paper Co Co., ine 

I’ve Brueser Studios, Ine. General Display Corp Schack’s, Ine. Jas. B. Williams, Ine. 
Bulkley, Dunton & Co. Phe Greneker Corp. Scheuer Mig. Co. Sue Williams Studios 

he Carrata Co Victor Haida Displays, Inc. Sherman Paper Products W. M. Zeppen-Field Studios 
\l Halverson, In¢ Corp. Display World, Associate 


B. A. Jacobs Co. Shoe Form Co., Inc. Member 


L.. J. Charrot Co., Ine. 
Coy, Disbrow & Co, 
Crystal Fixture Co. A. Lutz 


PROGRESSIVE 


| 
NATIONAL ASSOCIATION of DISPLAY INDUSTRIES fy 


MERCHANDISE 
PRESENTATION 








